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IN THIS ISSUE HILLERY, LINLEY & PIEDRA JOIN PALM BEACH 100
@ LGHTS, CAVERA, WEST PALM BEACH!
@ L1LLY PULITZER X JANIE & JACK

(@ VLB DREAWS IN THE PALM BEACHES

Three leaders helping shape Palm Beach County’s tourism economy are receiving special
recognition. Film Commissioner Michelle Hillery and Palm Beach County Sports
Commission Executive Director George W. Linley have been named to Palm Beach
lllustrated’s Palm Beach 100 for 2026, recognizing some of the County’s most influential
business leaders. For nearly three decades, Hillery has championed Palm Beach County’s film
and television industry, helping grow its creative economy, attract productions and create
opportunities for the next generation of filmmakers. Her leadership has also helped expand The
Palm Beaches TV and The Palm Beaches Student Showcase of Films, extending the
Commission’s impact from production and tourism promotion to education and workforce
development. Linley has dedicated his career to strengthening Palm Beach County’s position as
a premier sports tourism destination. Under his leadership, the Palm Beach County Sports
Commission continues to attract regional, national and international events that generate
visitation and showcase the destination to audiences around the 1
world. The recognition also extends across Palm Beach County’s
tourism family. Sergio Piedra, Senior Director of Community
Engagement with Discover The Palm Beaches, was also
named to the 2026 Palm Beach 100, further highlighting the
leadership and talent represented across the County’s Tourist
Development Council agencies. The Film & Television
Commission congratulates Michelle, George and Sergio on this
well-deserved recognition and celebrates their continued
leadership and impact throughout Palm Beach County.
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THEPALMBEACHES.TV View the August Palm Beach 100 issue here.

AMERIGOL LATAM CUP 2026 TAKE OVER
The 2026 Amerigol LATAM Cup .
brought international hockey action to m

Palm Beach County from Aug. 1-9,
welcoming more than 1,500 athletes S
representing over 25 countries to Palm
Beach Skate Zone in Wellington, Florida. All 49 games were
streamed live and on demand through AMERIGOLHockeyTV,
connecting the competition with hockey fans around the world.

FC BAYERN MUNICH MEETS BOCA RATON

When FC Bayern Munich, Paulaner USA
and former U.S. Men's National Team star Jozy
Altidore teamed up for The Match of Your
Life, they brought the international campaign
back to where Altidore's soccer journey began.
Raised in Boca Raton, Altidore returned to his
hometown this May for filming at Patch Reef [T eermes
Park and Sand Pine Park. The nationwide

search gives amateur soccer players across the country the
opportunity of a lifetime, with six winners earning a trip to Munich
for a tryout and the chance to take the field against FC Bayem.
The Palm Beach County Film & Television Commission
helped bring the shoot together locally by

coordinating with its Boca Raton contacts

and expediting permits. The production

brought an international sports brand to The

Palm Beaches while creating a fitting

homecoming for one of Boca Raton's own

soccer stars.

The tournament generated impressive exposure, including more
than 4.1 million social media views and 31,000+ viewers on
AMERIGOLHockeyTV. TV host and producer Claudia Gestro,
actor, comedian and filmmaker Paula J. Leon, and broadcaster
Sam Gelfand also helped expand the tournament's reach
through social media coverage and game broadcasts. To see
more of Palm Beach Skate Zone, check s o
out the "History, High Fashion & Fun" y

episode of What's Poppin' PBC? on ixud§

The Palm Beaches TV for an inside look S

at this popular local venue.



https://www.paulanermatchofyourlife.com/en
https://www.paulanermatchofyourlife.com/en
https://www.palmbeachillustrated.com/palm-beach-100-main/
https://www.palmbeachillustrated.com/palm-beach-100-main/
https://www.palmbeachsports.com/
https://www.palmbeachsports.com/
https://www.thepalmbeaches.com/
https://issuu.com/pbmg/docs/palm_beach_illustrated_august_2026?fr=xKAE9_zMzMw
https://www.palmbeachillustrated.com/palm-beach-100-main/
https://www.amerigolhockey.com/
https://www.thepalmbeaches.tv/vod/whats-poppin-pbc/whats-poppin-pbc-episode-5/
pbfilm.com

FOCUS ON FILM @

BEHIND THE MIC, BEHIND THE SCENES
p . . . .

alm Beach County Film Commissioner Michelle Hillery
and Director of Operations AJ Jordat recently joined host
Gerry Marcelo for an episode of the City of West Palm Beach's
newly released Inside West Palm Beach podcast. The
conversation takes listeners behind the scenes of Palm Beach
County's film and television industry, exploring Hillery and
Jordat's career journeys, the role of the Palm Beach County
Film & Television Commission, competition for productions, the
rise of online content and efforts to grow local talent. They also
discuss The Palm Beaches TV, the County's official tourism TV
channel, and ways residents can support the local production
community. From attracting productions to balancing movie magic
with everyday life, the episode offers an inside look at the people
and work helping grow the industry in Palm Beach County. Tune
in for the full conversation on YouTube or ,
anywhere you get your podcasts and
discover what goes into bringing
productions to The Palm Beaches.

Mlberts Jordat, Jr.  Michelie Wilary

LILLY PULITZER X JANIE AND JACK

Palm Beach style came full circle as Lilly Pulitzer teamed up
with children's fashion brand Janie and Jack for a limited-edition
family collection. Produced by Brooklyn-based production
company, The Lovely Works, this shoot took place at a private
Palm Beach County residence, where models showcased the
collection poolside. Featuring Lilly Pulitzer's signature hand-
drawn prints and vibrant pinks and greens, the collection brings
the brand's iconic aesthetic to a new generation with coordinating
dresses, button-down shirts, shorts and more for children and
adults. With Lilly Pulitzer's roots firmly planted in Palm Beach,
bringing the campaign home created a fitting setting for a
collaboration centered on family, tradition and generat|ons of
colorful style. The shoot : ’
once again demonstrates
why The Palm Beaches
remains a natural backdrop (€
for fashion and lifestyle M
productions. o

MLB DREAMS IN THE PALM BEACHES

Palm Beach County welcomed a %

culturally-rich  production  celebrating

heritage, pride, and the pursuit of §&

dreams. Film MIA brought its "P.A.N: B Y

Para Alcanzar Nuestros Suerios" ("To

Reach Our Dreams") campaign to the

Lantana Sports Complex, filming personal testimonials with

four Venezuelan MLB stars: Ronald Acufia Jr., Andrés

Giménez, Luis Arraez, and Jackson Chourio. Each athlete

shared what their heritage means to them and reflected on the

dreams that have shaped their journeys. Strong local

partnerships continue to make Palm Beach County a production-

friendly ~destination. Location Manager

" Madeline Schwarz praised the collaboration,
b | noting, "the Film Office and Parks Department

'ﬁ'ﬂlﬁ(ﬁmr were both incredibly responsive from the

¥ start." It's that level of collaboration that keeps

META4 TAKES ARTHUR VS. ALIENS GLOBAL

West Palm Beach-based Meta4 Creative Media is taking its
storytelling international through a new co-production
agreement with London-based Charismatic Entertainment to
develop and produce the award-winning screenplay Arthur vs
Aliens. The partnership brings together two production
companies with complementary strengths in cinematic
storytelling, technology and creative artificial intelligence. Meta4
Creative Media will contribute its character-driven storytelling
and production expertise, while Charismatic Entertainment will
bring its Al story engine and broadcast-quality Al production
capabilites to the project. Metad co-founder and Vice
President Anthony N. Galizia Sr. and
producer and IP creator Ben Thompson .
expressed enthusiasm for the collaboration. <%
The partnership expands Metad's global
reach while showcasing how Palm Beach
County-based production companies are
building innovative creative connections
across international markets.

s

CHARISMATIC.AI

FROM AFTER DARK TO WELLNESS: TWO NEW SERIES TAKE THE PALM BEACHES SPOTLIGHT

Palm Beach County is expanding its investment in original, locally produced travel entertainment. In
August, the FTC’s Sponsorship & Development Committee approved nine series, representing 44 new
episodes and 22 hours of content showcasing The Palm Beaches. Seven programs returning to The Palm
r; Beaches TV will be joined by two new series. Hosted by former MTV
personallty Brian Drolet, The Palm Beaches After Dark produced by
5 Gianetti Films, will explore local nightlife and entertainment, with planned

Mg distribution on AWE TV, reaching approximately 27 million households. Maximum Health: Road to

!» Wellness, hosted by Dr. Ken Grey, will explore health, longevity and wellness through a motorcycle

journey across the destination, with planned distribution on South Florida PBS’ Health Channel.



https://meta4creativemedia.com/
https://www.charismatic.ai/
https://youtu.be/OpQzqLeuxgc?si=z6BUDKuXzYjIcPTt
https://www.thepalmbeaches.tv/
https://www.wpb.org/Departments/Communications/WPB-TV
https://www.filmmia.com/
https://www.youtube.com/watch?v=ahwX--1V4Tk
https://www.youtube.com/watch?v=ahwX--1V4Tk
https://www.instagram.com/schwarzlocations/
https://www.lillypulitzer.com/blog/community/janie-and-jack-behind-the-scenes.html
https://www.thelovelyworks.com/
https://www.thepalmbeaches.tv/
https://www.thepalmbeaches.tv/
https://awetv.com/
https://www.southfloridapbs.org/health-channel-block/
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DRIVING LOCAL PRODUCTION FORWARD
p , . . .

alm Beach County’s production community continues to
thrive from the ground up. West Palm Beach-based LGW
Mediaworks, a full-service video production company, recently
completed commercial shoots for two Nissan dealerships,
filming at locations in Greenacres and Riviera Beach. Local
commercial projects like these are an important part of Paim
Beach County’s production landscape, connecting area busi-
nesses with the talented crews and production resources availa-
ble right here at home. From concept to camera, choosing local
production professionals keeps creative work within the commu-
nity while showcasing the experience and capabilities of Palm
Beach County'’s industry. LGW Mediaworks is one
example of the homegrown production companies GLGVW
helping businesses bring their stories to the screen Mediaworks
and demonstrating that quality s
content can be produced right == =
here in The Palm Beaches.

FLORIDA’S TAX-SAVING ADVANTAGE

Florida continues to offer valuable savings for qualified film,
television and commercial productions through the Florida
Entertainment Industry Sales Tax Exemption program.
Eligible production companies can save up to 7.5% on many
production-related purchases made while filming in Florida.
Qualified productions include feature films, television series,
commercials, music videos and sound recordings. Eligible
purchases include production equipment, set construction, props,
wardrobe and production-related computers and software.
Expenses such as lodging, vehicle rentals, travel and catering do
not qualify. Production companies can typically receive an
exemption certificate within two to three business days after
submitting a complete application. Florida-based companies may
qualify for either a 90-day or 12-month certificate
while eligible out-of-state companies may receive a
90-day certificate. As of Oct. 1, 2025, Florida does
not charge sales tax on the rental of real property.
That legislative change further reduces production
costs for companies that lease offices, studios, and
storage facilities.

DeparrmenT oF Revenue

SUMMER STYLE ON THE FAIRWAY
N

orth Palm Beach-based golf footwear brand Duca del
Cosma recently shot its Summer Edit campaign at the North
Palm Beach Country Club, capturing photo and video content
against one of Palm Beach County's picturesque golf settings.
With assistance from the Palm Beach County Film & Televi-
sion Commission, the production showcased the brand's
signature golf shoes and apparel as talent hit the course for a
sunset shoot. From lush green fairways to golden-hour views,
the North Palm Beach Country Club provided a fitting back-
drop for a campaign blending golf, fashion and lifestyle. The
shoot not only highlighted Duca del Cosma's latest collection,
but also captured the year-round beauty that makes The Palm
Beaches a sought-after destination for golf and lifestyle
productions. In Florida's _—
Golf Capitale, the perfect A
course can double as the
perfect set.

MORIKAMI FILM SERIES RETURNS

Morikami Museum and Japanese Gardens presents its
2026-2027 Film Series with screenings that celebrate Japanese
cinema, animation and storytelling. The lineup features classic
films, contemporary stories and archival 16mm presentations.
The series features films from celebrated directors and
filmmakers, along with performances from popular actors
including Brendan Fraser. The lineup spans groundbreaking
classics, animation, contemporary Japanese cinema and a
documentary about culinary icon Nobuyuki “Nobu” Matsuhisa.
The lineup includes: Rashomon (Oct. 9), Throne of Blood (Oct.
23), Kiki’s Delivery Service (Oct. 24), NOBU (Jan. 22, 2027),
Rental Family (Feb. 12, 2027), KOKUHO (March 19, 2027), and
Classic Animated 16mm Short Films (May 1, 2027). Several
screenings will feature
introductions
Katharine Labuda,
while Director Matt
Tyrnauer will lead a
discussion

WELCOME BEN BEELER, PRODUCTION COORDINATOR

Meet Ben Beeler, Production Coordinator with the Palm Beach County Film & Television Commission, who brings
more than a decade of production experience back home to Palm Beach County. Before joining the FTC, Beeler worked
with Warner Bros., Paramount Pictures and Netflix, contributing to productions including Superman, Scream 7 and The
Walking Dead. Most recently, he worked as an Assistant Location Manager in Atlanta. “/ was excited for an opportunity
fo move back home and contribute my industry knowledge to the Palm Beach County Film Commission,” Beeler said. A
|1 2014 G-Star School of the Arts graduate, Beeler was also the 2014 Sara Fuller Scholarship recipient .
through The Palm Beaches Student Showcase of Films before earning his BFA from the University of Central Florida.
Today, Beeler assists productions with locations, permitting and coordination across more than 50 local jurisdictions. From
SSOF scholarship recipient to industry professional and FTC team member, Ben'’s career has truly come full circle.



https://ducadelcosma.us/
https://ducadelcosma.us/
https://www.lgwmediaworks.com/
https://www.lgwmediaworks.com/
https://floridarevenue.com/taxes/taxesfees/Pages/film_in_florida.aspx
https://floridarevenue.com/taxes/taxesfees/Pages/film_in_florida.aspx
https://morikami.org/films/
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FILM FLASHBACK: THE PALM BEACH GIRL TURNS 100

Palm Beach was attracting Hollywood a century ago. The Palm Beach Girl, a 1926 silent comedy starring Bebe Bebe Da
Daniels, turns 100 this year, offering a glimpse into one of the region’s early productions. Daniels plays Emily Bennett, v
a small-town girl visiting her wealthy aunts in Palm Beach whose trip turns into a comedic adventure involving
bootleggers, motorboats and a high-speed race. The Paramount Pictures production filmed across South Florida,
including Palm Beach, Lake Worth, Whitehall and the Hotel Royal Poinciana. Contemporary critics praised the film
and Daniels’ comedic performance. There’s just one catch to this centennial celebration: The Palm Beach Girl is
considered a lost film, with no known surviving copy. Fortunately, its Palm Beach legacy lives on through photographs,
posters and century-old reviews.

LOCATION SPOTLIGHT: 3 EDUCATION CORNER:
FILM-FRIENDLY PRIVATE SCHOOLS 2027 YOUNGARTS COMPETITION

Attention Student Showcase of Films (SSOF) students! The
2027 YoungArts Competition is now open, offering young
artists, ages 15-18 or in grades 10-12, the chance to gain
national recognition. Applications are accepted across 10
creative disciplines, including Film, Photography, Visual Arts,
Writing and Theater. Winners can receive
$250 to $10,000, along with mentorship YOLII‘IgAI‘tS
and professional opportunities. For SSOF
students ready to take their creativity to the
next level, YoungArts could be a great next
step. Applications are due October 6,

2026, at 8 p.m. ET.

Private schools across Palm Beach County offer far more
than classrooms and campus exteriors. For productions looking
for authentic academic settings, specialized spaces, or
expansive locations, several local schools provide a surprising
range of film-ready options.

The King’s Academy offers an impressive
collection of production spaces, including
L an onsite studio, courtroom, medical set,
and LED wall. The combination of purpose-
built environments and a working school
campus gives productions flexibility without having to build
everything from scratch.
Oxbridge Academy brings a different look | = wms
with a sprawling, lakeside campus featuring .
a picturesque football field, gymnasium, i}
courtyard, swimming pool, tennis courts, and &
a large full-service cafeteria. Its open
grounds and varied architecture provide multiple settings within
a single location.
At G-Star School of the Arts, productions can tap into the
creative energy of a school built around the arts and
filmmaking. The campus is home to G-Star Studios, including a
a0 10,000 sq. ft replica of the Warner Bros.
studio, metal warehouse, gas pump, and
even a warplane, creating opportunities for
productions seeking something  well
beyond the traditional school setting.

STUDENT SHOWCASE OF FILMS 2027
DATE ANNOUNCEMENT

Mark your calendars! The 32nd Annual Palm
Beaches Student Showcase of Films (SSOF)
returns Friday, April 30, 2027, at the Maltz
Jupiter Theatre, celebrating Florida's next
generation of filmmakers and storytellers. The
2027 theme, “Sound & Vision,” explores how
visuals, music, dialogue and sound come together
to bring stories to life. See the sound. Hear the
vision. Together, sound and vision tell the story. The competition
is free to enter for eligible Florida high school and college
students. The 2027 call for entries opens in October 2026, with
submissions due in February 2027. Stay tuned for more details!

Find more film friendly spots in the FTC’s location database.

Contributors: Afya Greene, Angie Crocitto, Alberto Jordat, Ben Beeler, Diana Vrolijk, Josh Hyber, Kelly King, and Whitney Woz nick
To have your production included in this newsletter, please email marketing@pbfilm.com or call 561.233.1000
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https://youngarts.org/competition/
https://www.tka.net/
https://www.oapb.org/
https://www.gstarschool.org/
https://www.imdb.com/title/tt0017244/?_ssoLoop=1
https://www.pbfilm.com/locations/
https://www.pbfilm.com/ssof
https://www.pbfilm.com/ssof

