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N South Florida PBS, WPBT2 and WXEL broadcast one of public television’s
most popular local program concepts to South Florida. Around the Corner in
The Palm Beaches is a series about PBC communities that are great places to
live in, play in and discover! The first of four primetime episodes featuring

: Delray Beach—uwith a quick side trip to Boca Ra-
ton—debuted on both WXEL and WPBT2 in Septem-
ber along with reruns. A premiere screening also took

. place at the Arts Garage in Delray Beach where
more than 100 attended. Around the Corner in The
Palm Beaches is an appropriate first joint production between WPBT2
and WXEL South Florida PBS. We are very proud of the vibrant communities and neighborhoods

we reach and serve—some with famous tourist attractions, others with hidden gems. South Floridi-
ans are sure to love this fast-paced series about people and places that are just ‘around the cor-
ner’!” shared Dolores Sukhdeo, CEO of South Florida PBS.

PBS SERIES PREMIERE

GOLIATH GROUPERS

CELL PHONE FILM FEST
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iPROMISE2 CAMPAIGN CEO Jeff Huff

THE TRIP IN PBC Arts Garage Premiere
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Film and television personality Frank Licari hosts the program, taking viewers
on a high-spirited journey of encounters with people and places that create

each community’s vibrant culture, diversity and quality of life. Future episodes |
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Riviera Beach and more. The next episode will air De-
-= cember 2016 and feature West Palm Beach, with a

quick trip to Lake Worth. The show makes stops at the
CORN ER Flagler Museum, Kravis Center, Dreyfoos School of the Arts, Mediter-
inThe Palm Beaches ranean Market and Deli and more! See more at WPBT2.org.

will feature stops in other parts of the county including Wellington, Jupiter, "

Frank Licari On Set

A GOLIATH SEPTEMBER TAKEOVER 4l VANILLA ICE GETS INTO THE GROOVE

NpBC Mayor Mary Lou Berger pro-

claimed September as “Goliath Grouper

Scuba Diving Month” at a recent Board B

of County Commissioners meeting, draw-

ing awareness to one of our most unique

diving assets. The worldwide production

community is no stranger to our giant Pt By Jim Abemethy

friends, flocking to our region each year to get a glimpse of goli-

ath groupers off the coast of Jupiter. September is the best time

to catch sight of these creatures, and in past years, productions

have included BBC’s The Wildest Ocean on Earth and Nat Geo

WILD’s Monster Fish. This year, PBC hosted Tokyo Broadcast-

ing System’s Amazing Animals TV series all the way from Ja-
pan, as well as Fox Sports Sun’s ScubaNation.
Two episodes of ScubaNation will showcase

4 PBC—a project born from the collaboration of

Discover The Palm Beaches, Best Western, and
the FTC. Dive into the fun on scubanation.com.

Wellington resident and interna-
tional pop icon Rob Van Winkle §
(Vanilla Ice) reached new heights in
the TV spotlight as a crowd favorite
competitor in ABC's Dancing With
The Stars (DWTS). The reality series mega-hit has a cast of di-
verse characters, from Olympian Ryan Lochte to former Texas
Governor Rick Perry. Since the premiere of Season 23, Rob
stunned audiences with a stellar opening cha-cha to his smash hit
Ice Ice Baby, followed by an upbeat foxtrot and passionate paso
doble. No stranger to the camera, Rob has wowed audiences for
six seasons of DIY Network's The
D Vanilla Ice Project, shot throughout
PBC. His upbeat personality continued
',, to shine on DWTS through his final
Ll week, with over ten million viewers
" tuning in for each episode. See Rob
get into the groove at abc.com.

Vanilla Ice on DWTS
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BILLION DOLLAR CORP GIVES BACK

NCNBC's hit reality series Billion Dollar
Buyer recently covered a community out-
reach event in West Palm Beach, shining
the spotlight on a corporation with big heart.
The Westgate Recreation Center, which
hosts Police Athletic League events for
PBSO, will be revitalized with the help of
ADT Security Services. Show host Tilman
Fertitta, a colorful billionaire based out of
Houston, TX, travels around the world to showcase small busi-
ness owners and innovative ideas. By supporting a community

facility that fosters relationships between

youth and police, ADT is showing just how
\ ’. much a major corporation can do to give
CNB

BILLION DOLLAR

BUYER

Host Tilman Fertitta

back. See more about CNBC’s most popular
c new series at cnbc.com.

FEASTING WITH THE FOOD LADY

N Lake Worth Mayor Pam Triolo is
returning to TV screens as The Food
Lady. Ten years ago, Pam Triolo was 'S5y
the star hostess of What’s For Dinner?,

a precursor to local production compa- sy
nies First Impressions Creative Ser- S
vices, Inc and AA Video's new series
The Food Lady. AA Video is revitaliz-
ing the show and bringing a new spin to dining and entertainment
as they explore the best local restaurants, festivals and tourist
destinations throughout The Palm Beaches. "So many things
have changed since | was last on the air. Social media will be a
big part of our show," said Triolo. "Viewers can also recommend
their favorite dish at a specific restaurant and we may visit to try it
out on camera." According to Producer Jeff Aderman, “The food
scene in PBC has become really dynamic and we will be show-
casing the area’s best places to eat, drink, and chill.” Upcoming
episodes will feature local favorites like Callaro’s Steakhouse in
Lake Worth, Suri in Wellington and more. Get a taste on WFLX
FOX 29 every Sunday morning at 10:00 starting October 2. To
learn more about the Food Lady, visit pamthefoodlady.com.

The Food Lady Cast & Crew

SWEDE FEST 5 AT THE KELSEY THEATER

N The sweetest film festival of the year just got =g W

a little swede-r. The fifth Swede Fes'tT"’I Palrp SWEDE
Beach, hosted by the Palm Beach Film Soci- | FE5T |
ety, will take place at the Kelsey Theater in ol me 5|
Lake Park on October 15 from 7 to 9pm. The |SECETEER
immensely popular event will be emceed by F5 ‘

the hilarious improv group Cheese & Crackers, with a bar for
moviegoers who are 21 or older.

Swede Fest, which features intentionally bad remakes of Holly-
wood hits, is a celebration of no-budget three-minute shorts.
Some of this year's entries include: Forrest Gump, Ghostbust-
ers, Jurassic World, Willy Wonka and the Chocolate Factory,
and Mad Max: Fury Road. The audience will vote for their favor-
ite worst film, which means bragging rights for the amateur
filmmakers. Once the curtains come down, community art gal-

lery and craft beer oasis The Brewhouse Gallery will host an
A LONDON SEND-OFF

N The Send-Off a Pahokee-based

THES

continues to gather accolades on the s e ;
international festival circuit! Following

has been jetsetting from Mexico to California, Maine to Texas
and more. This month, the team heads to the U.K. for the Brit-
honor to showcase the beautiful and unique lives of families in

BFILONDON the bountiful farming communities of

entertainment-packed after-party. To purchase tickets or to view
a complete list of movies, visit swedefestpalmbeach.com.
documentary short from filmmakers
Patrick Bresnan and lvete Lucas, &
their exposure at the Sundance Film Festival, Palm Beach
International Film Festival and others in early 2016, the team
ish Film Institute (BFI) London Film Festival. "We are so
excited about the film reaching a worldwide audience. It is an
Western Palm Beach County on a stage
FII M as prestigious as the BFI," said the
filmmakers. Follow the film's amazing
FEST“’AL journey at facebook.com/sendoffdoc.

CELL PHONE FILM FESTIVAL DIALS IT UP

N The G-Star Cell Phone Film Festival (CPFF) returns October 22! Open to PBC middle school students, the
festival is free and needs no experience to enter. The only thing participants must bring is a cell phone and a
creative vision. Middle schoolers will shoot at G-Star Studios while being mentored by top students at G-Star G
School of the Arts. The inspiration came from CPFF Co-Founder Dawn Hauptner, who perceived very few oppor- {8

tunities for middle school students in film festivals. “The catch was how you have 11 to 13
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year olds participate without the experience or the equipment,” Hauptner explained. “What was the one item that
[most] kids have? A cell phone!” Last year's winner, Joseph DeAngelis from the Conservatory School, walked the red
carpet at the Palm Beach International Film Festival Student Showcase of Films on March 11. This year's winner

will be honored in the same high style at Lynn University on March 10, 2017. Dial in for more at gstarschool.org.
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SIMULATING STORMS IN SUNNY DELRAY iPROMISE2 CAMPAIGN FOR A CAUSE

N Downtown Delray Beach provided
the perfect setting for a Rain-X wind- ralmx
shield wiper blade commercial shoot,
produced by Florida-based Marcus Productions. Marcus Pro-
ductions specializes in direct response short form and long
form commercials. The production team chose Atlantic Avenue
in Delray Beach for the appealing look of the streetscape. To
simulate stormy weather, the crew brought in a 1200-gallon
water trailer to create the effects of rain at Old School Square
on an otherwise sunny day.

u“We love shooting in Delray Beach
as often as we can,” Producer Matt
ﬂ Marcus shared. Marcus Productions
& hopes to return to film additional pro-
jects in Palm Beach County. “Aside
from being beautiful, it's very easy to

find the locations we need.” See

g L/

A NETWORK FOR ALL THINGS BOCA

N BYL Network is excited to an-
nounce the launch of WBTV
(webocatv.com), its inaugural multi-
channel network. Launching in Jan-
uary 2017 in Boca Raton, the net-
work will broadcast local news, the
arts, events, dining, schools, activi-
ties, shopping, homes, jobs, community leaders and original
programming. “We were constantly hearing of noteworthy events
and interesting people doing amazing things in business and
philanthropy and realized that no one was telling these stories,”
said Jordan Aloof, CEO of BYL. By creating a network that
broadcasts 24 hours a day, seven days a week, WeBocaTV will
be able to represent the total community. WBTV will allow a
glossy, entertaining platform to deliver stories, news, and com-
munity events, as well as original content. WBTV will be accessi-
ble through any Internet connection, smart TV or iOS device.
See more at webocatv.com.

WBTV
] O]

WWW.WEBOCATV.COM

NEWS+EVENTSeSHOPPINGs *FUN & MORE

N

Travel Channel's popular sweepstakes series The Trip recently visited West Palm Beach and Palm
Beach to showcase the beauty and excitement of our world-class travel destinations. “In the world of tour-
ism marketlng the use of visuals has a tremendous ability to inspire travel to a destination. The sister agen-

N Information Television Network (ITV) out
of Boca Raton has created the iPromise2
Mental Health campaign to encourage young
people to stand up and create their own prom-
ise in regards to mental health, breaking the
silence surrounding mental illness. The campaign currently
consists of several videos presented by young adults and a
medical professionals dedicated to spreading mental health
awareness. Each short clip includes the basic facts and statis-
tics people need to know about mental health, including chal-
lenges such as stigma. ITV and Boca Raton’s Promise will
launch the campaign at their BIG Mental Health Celebration
) called “Youth Breaking Through” on
b o | October 20 at 6pm at Lynn Universi-
) ‘5‘ ty’s Keith C. and Elaine Johnson
s Wold Performing Arts Center. It will be
ﬁ , £ (an evening full of music, films, refresh-
PSA Participants

#iPromise2

ments, and great energy! Join the cele-
bration and see more at itvisus.com.

FTC WELCOMES AOIFE WALSH

‘The FTC warmly welcomes fall intern Aoife Walsh! Aoife
recently graduated from the University of Central Florida with
a Bachelor's degree in Interpersonal/Organizational Communi-
cation. She also holds a minor in Mass Communication with an
emphasis in media studies. During her senior year, Aoife
launched a Health Communication campaign focusing on new
student anxiety through traditional and digital media platforms.

Aoife is a self-described pop culture enthusiast and has always
been interested in the behind-the-scenes workings of the film
e and television industry. Aoife continues to diver-
_, sify her knowledge in the ever-expanding realm

/. of social media and is excited to witness how it
influences traditional media. Aoife is extremely

grateful to intern at the FTC and ultimately

hopes to become involved with the production

Aoife Walsh ~ side of the media industry.

travel

CHANNEL

g cies under the Tourism Development Council continually work together alongside
= our partners in the community to attract and support quality productions as a means to amplify the beautifully
Il diverse landscape and experiences available throughout The Palm Beaches,” said Ashley Svarney, Director of
B8 Public Relations and Communications at Discover The Palm Beaches. From dining at the Brazilian Court, to
strolling along the Flagler Drive waterfront, to kiteboarding along our coastline, the hosts had a blast discover-

The Brazilian Court

ing the variety of activities our region has to offer. With distribution in nearly 100 million homes, the Travel Chan-
nel is a perfect platform to reach a worldwide audience of adventurers. See more at travelchannel.com.
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LOCATION SPOTLIGHT:
AUTUMN IN THE PALM BEACHES

N Finding fall color in Florida can be a W
waiting game, but at just the right mo- | . :

ment, the Florida maples peak with
their orange tones and give the natives §
a taste of autumn glory. To get more of
a fall feeling, Bedner’s in Boynton
Beach offers a pumpkin patch that is
the perfect place to pose for pictures on
the haystacks or get lost in a corn maze. With so many opportuni-
ties in one location, there are a multitude of angles that communi-
cate the season of fall, including hay rides and decorated work
wagons. Bedner’s is one of the most film-friendly agriculture and
market locations and is often chosen as a backdrop for productions.

Bedner’s Market

Oktoberfest at the American-German
|| Club of The Palm Beaches puts on an
open invitation party for the fall season.
With beer maidens and lederhosen, the
atmosphere is authentic German Amer-
ican. Any other time of year the venue
is a great backdrop for productions that
need the Old World charm that the two
story, heavy wood interior provides, including a few niches that
could be arranged as a residential dining room or an interview
space that is warm with rich wood tones.

American-German Club

If fall for you is all about the thrill of be-

ing scared, then X-Scream at G-Star
School of the Arts is the attraction for
you! Since its inception, the event has il
grown to the largest in the county and g
the third largest in the state. The trans- §&
formation takes months to prepare and

the results are a top notch production.

X-Scream at G-Star

This year there are a variety of ways to scare up some fun with
multiple themes including Carnival of Carnage, a Criminally In-
sane Asylum, along with a volcano backdrop. Other frightening
experiences can be found at the South Florida Fairgrounds
Fright Night Haunts with titles like “The Void”, “Sunny School-

house”, “The Doll Factory” and “Pestilence”. To discover more
ways to enjoy fall in The Palm Beaches, visit our locations data-
base and reach out to the FTC team at pbfilm.com.

EDUCATION CORNER:
IT'S ALIIIVE AT SHRIEK WEEK

‘Sugar Sand Park Communltym
Center in Boca Raton digs up some ;; ﬂ
scary good creations of young g%

filmmakers for the 5th Annual Kids’ |

Scary Film Festival. Once again, B >
the popular film festival for ages 6-
17 returns as part of the 12t Annual Sugar Sand Park
Shriek Week event, the Community

Center’s premier Halloween happening, on October 21, 22, 28,

and 29 from 6 to 11pm and 5 to 11pm on October 27.

Shriek Week is two weekends of Halloween fun and entertain-

ment for the whole family. A cornerstone—or should we say

headstone—of Shriek Week is the Kid’s Scary Film Festival

where the next John Carpenter or Tim Burton are unveiled and

awarded prizes, including a GoPro Digital Camera. “The Kids’

Scary Film Festival is a great opportunity for kids to get behind
the camera and involve their friends
and family.” Carter Bogush, Marketing
Coordinator, explains, “We love see-
ing each entrant's creativity shine
through and can’t wait to see what our
fifth year brings!”

Award-winning filmmaker, prolific television director/producer
and South Florida native Joe Menendez is one of several in-
dustry professionals to judge the imaginative films. The distin-
guished panel is rounded out with writer, producer and director
Naqi Khawer and team judges Stacey Steele and Carl Rimi,
performers, directors, producers and creators in film, radio,
stage and TV. Fans can also vote for their favorite film online
throughout October for the People’s Choice Award. The se-
lected films will be played in the Willow Theatre during Shriek
Week while patrons are waiting for the Haunted House Tours.
The Haunted House theme this year is “Florida’s Terrifying
Tourist Traps”, where tourists visit the UNwelcome Center to

eek in on Florida’s .
: , Shiiek Week

-
craziest oddities. For ~# i
more hauntingly good | g
" October 21,22 and 27, 28,29
I Family-friendly Halloween Event

details, call |
561.347.3900 or visit
sugarsandpark.org.
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