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N NBCs Golf Channel televised the finale episode of

The Big Break, The Palm Beaches, FL where Richy e
Werenski defeated Justin Martinson in 18 holes of =1
match play to clinch the win and score an exemption |
into the Barbsol Championship this summer.

The series took place against the newly reno-

vated PGA National Champion Course. “We

were thrilled to be the host partner for Big

Break. Our hope is that the series will inspire

travellers to visit the PGA National Resort &
Spa and to Palm Beach County with its fabulous range of vacation
offerings,” says Kathy Casper, Vice President, Marketing at PGA
National Resort & Spa. 12 episodes were filmed over the course of
2.5 half weeks which included golf competitions, excursions across
the Palm Beaches and lots of production interviews. There was no
down time, we filmed all day," Werenski said. A season marathon
will air during the U.S. Open starting Thursday June 18 at 1 p.m.
ET. For more information, please visit palmbeachfl.com/golf.

NEW HOME OF PBIFF OPENS WITH LOCAL FILM SCREENING

W Spirits soared as local film Marriage Material enjoyed an encore screen-
m PRI 3 ing at the newly refurbished The Palm Beaches Theatre in Manalapan.

Jf w === Formerly known as the Plaza Theatre, the screening marked the first
TSRS S5 event for the new home of the Palm Beach International Film Festival
(PBIFF), helmed by the new Chairman Jeff Davis. Mr. Davis explained that the new name of the
theater was chosen as a means of creating a home for entertainment for all of Palm Beach County.

“The opening night of The Palm Beaches Theatre, showing the feature

film Marriage Material is a tribute to all of Palm Beach County’s resi-

dents who have supported the Entertainment Arts throughout the

years. We look forward to bringing film, television, concerts and lec-

tures for all generations to The Palm Beaches in a way no other theatre

company has done or even imagined. We want to reinvent the future of entertainment and bring it
to the 21st Century,” said Mr. Dauvis.

The red carpet was graced by the cast and crew of the film, including SNL alum

Victoria Jackson, who plays quirky consignment shop owner Iris Carsen. Di-

, rector Ann Fishman glowed as VIP's from traveled to support the film screen-

ing, filling the theater with laughter and good cheer. Ms. Fishman shared, “Local

. film is important because it supports local artists. It provides an opportunity for

our commumty to be reflected in film and in so doing to make a mark on culture globally.” She con-

tinued, “The Palm Beaches Theatre is unmatched in our area for elegance, sophistication, ease of

access, seating and prospective programming. Jeff Davis will make the Palm Beaches Theatre the
epicenter of film and live theater in South Florida” For more info, please visit pbifilmfest.org.

BIG BREAK'S FINALE SWING :

Olympusat Entertainment, the fim and TV
full service production company also providing
media post-production and technical services,
announces the half-hour motorcycle and motor-
sports reality show series Throttle Up, based in Palm Beach
County, Florida.

Throttle Up features host Joe Capicotti and

three co-hosts, who share the latest news for an

audience of thrill seekers and performance en-

thusiasts. “The content is humorous and informa-

tive ranging from motorcycles to water craft,
boats and aircraft. None of this would have been possible without
the great support of PBC," said Joe Capicotti. The pilot episode
features Greater Motorsports in West Palm Beach, and highlights
many other aspects of The Palm Beaches. “We are excited to get
the show in front of network executives and sponsors to be picked
up for cable television,” said Yeshuah Castillo, Director of Marketing
for Olympusat, Inc. For more info visit olympusat.com.
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VANILLA ICE IS BACK ON DIY 3 LIVE BROADCAST OF BARRETT JACKSON

Vanilla Ice is back with the 5% season of DIY’s hit show, The
Vanilla Ice Project. In the season premiere, the Wellington local
pop icon and knock-out home renovator has taken his biggest risk
yet, investing in a high-dollar beach front dump in need of a top-to-
bottom transformation. Executive producer Max Weissman says,
“Departure Films is thrilled to be filming again in Palm Beach Coun-
ty. It's a stunning backdrop for a successful series.”

Every week Vanilla Ice gives a look into how

people can breathe new life into spaces. "We

have some cool stuff in store this season,"

said the show's star. Renovation ideas that

~ will be revealed in upcoming episodes include:

“jellyfish aquariums, an observatory and a cus-

tom built water park with a pirate ship, to name a few. Each season

is a new challenge, he said. “l always say, ‘How am | going to top

this?" Ultimately, the entire DIY experience has been a huge bless-

ing, he said. The show airs at 10 p.m. Saturdays on DIY Network.
For more info visit diynetwork.com/shows/the-vanilla-ice-project.

GRACELAND RETURNS FOR SEASON 3

Season 3 of USA Network’s Graceland will premiere on
Thursday, June 25 at 10 pm. The show is set in Southern Cali-
fornia, but Graceland has shot primarily in South Florida for the
past three seasons. While they have considered moving the
show’s home to its scripted location, the support and ease of
filming in South Florida, has kept them here season after sea-
son. The cast & crew of Graceland were incredibly thankful for
the support they received from PBC Parks and Recreation, Engi-
neering, Roads & Bridges, and PBSO as they returned to film at
one of their favorite locations in Boca Raton.

Graceland airs nationwide on USA and
& A A ol draws in over 1 million viewers each
{ \;’ & f;' week. Based on confirmed economic
impact numbers from the Florida Office
of Film & Entertainment from Season 1
& 2, Season 3 will lead to an estimated
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ke $20 million+ for South Florida's econo-

an estimated $20 million-+ for
the South Florida economy:

my. For more information please visit
usanetwork.com.

GRACELAND

Live broadcast coverage of the annual car lovers event,
Barret-Jackson, began Friday April 17t from the South Flor-
ida Fairgrounds in West Palm Beach. The dual coverage on
Velocity and Discovery was part of an agreement to air 19
hours of live coverage of Barrett-Jackson, The World’s
Greatest Collector Car Auctions™.

Viewers were able to watch America’s
most famous auction live as a team of 6
hosts hit the ground covering the life-
style event that generated sales of over
$22 million. Audiences witnessed the
world record of “Herbie”, selling at the highest ever paid for a
Volkswagen Beetle! WWE Hall of Famer Hulk Hogan ripped
off his shirt to help auction a 1969 Camaro Z/28 Resto-Mod
that raised $150,000 as part of nearly $1 million dollars raised
g for charity over the weekend. The net-
: works’ broadcast of the auction is part of
an agreement to air 100 hours of live
coverage of Barrett-Jackson. For more
info visit barrett-jackson.com.

WELLINGTON WRAPS UP WEF

N Every year, the Winter Equestrian Festival (WEF)
reaches greater heights, with a wide range of competition
for riders in every division. This year the twelve-week festi-
val brought equestrian horses and riders from 50 states

and 33 different countries to Wel-
lington, for the opportunity to com-
¢ pete at one of the world’s most re-
nowned venues with great footing,

" spectacular weather, and over eight

< million dollars in prize money.
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One of the biggest events of the season at the Winter Eques-
trian Festival was rebroadcast on NBC Sports Network. The
major event from week 7, the $372,000 Suncast® Grand Prix
CSI 5* aired again on April 4. The event, which was held on
February 21, features the world's best show jumpers. View-
ers were able to enjoy all the grand prix action! For more info
please visit pbiec.coth.com.

EARLY ADJOURNMENT LEADS TO SPECIAL SESSION

N In a surprise move, the Speaker of the House adjourned its annual session 3 days early because of a budget impasse with the Senate.
Now the film, TV and digital media industry awaits news from the House and Senate to determine what will be discussed during a special
session. Film Florida is committed to working with legislators to develop a balanced program that will show a positive return on the state’s
investment. President Michelle Hillery shared, “We have heard our legislators loud and clear and as a result we have made substantial
changes to the program that will help create more jobs, encourage economic and tourism growth, establish better accountability benchmarks
and ultimately strengthen and diversify Florida's economy now and into the future.” Industry leaders continue to work on all possible options

that can still lead to a positive outcome for Florida's Entertainment Production Industry this year.
For updates on legislative efforts, “like” Film Florida on Facebook and follow @FilmFlorida on Twitter.
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STYLISH VIDEO PORTRAYS THE PALM BEACHES

The New York Times' 36 Hours series, F
a staple of the travel section’s content for
over a decade, recently visited Palm 3
Beach County to put together a stylish 28

video focuses on characters telling their

stories while locals narrate and carry the storyline. “As a viewer,
you definitely feel like you're traveling and being taken to a place
by a tour guide with the locals telling the story,” The New York
Times Travel editor, Monica Drake told The Skift Report. The vide-
os are a little more inspirational and showcases the beauty of the
landscape through the lens. Producer Fritzie Andrade says, “The
crew and | really enjoyed our time filming in and around Palm
Beach. The weather was great, the community was welcoming,
and you can't beat that milkshake at Green's Pharmacy!” The
video highlights Green’s Pharmacy, Flagler Museum, HMF at
The Breakers, Bethesda-by-the-Sea church, the Chesterfield’s
Leopard Lounge and chef Clay Conley’'s Buccan restaurant. It
also crosses the bridge to highlight Clematis Street and the Al-
chemist gastropub and ventures out west to the Green Cay na-
ture reserve. For more info visit nytimes.com.

LOCAL SOUND STUDIO SWEETENS PBIFF

N Saturn Sound, in West Palm Beach, recently

worked on two 2015 Palm Beach International

Film Festival films. Local film Hidden Assets

used the studio’s 5.1 surround mix and audio

sweetening services. Additionally, locally shot

Swank Farm, used the studio’s expertise for partial music score
record and audio sweetening. Managing partner Rob Norris says, “A
number of the directors/producers we've worked with have told us
how much of a difference our work has made on their films... that's
what makes coming to work so awesome, knowing we had a part in
sculpting how folks experience this art form.” These projects took
over 2 weeks and both were a success at the festival. Swank Farm
went on to receive PBIFF’s Audience Choice Award.

Saturn Sound Studios, in West Palm Beach, has been producing
full length features, docs and TV commercials since 2002, and has a
number of scripts in development now. For more information visit
saturnsoundstudios.com

INTERNATIONAL STAR MAKES A LOCAL STOP

Lion Country Safari is very familiar with hosting
media outlets. They have welcomed productions
for shows on Travel Channel, Golf Channel, Nat S
Geo and photos with Shape Magazine and oth- g
ers. However, when it came time for a visit with &
Jane Goodall, and the reunion with the parks;_
oldest chimpanzee Little Mama, the production Little Mama
made for some stellar moments.

The recent visit “was just as you cute as
M you could imagine,” said Terry Wolf, Lion
Country's wildlife director. Ms. Goodall
has toured the park roughly 20 times and
as the leading spokesperson for the dire
plight of chimpanzees, Little Mama was
the chief reason for the visit. Lion Country made sure to
capture all the great moments! For more information please
visit lioncountrysafari.com

BOCA MAGAZINE CELEBRATES SPRING

N Boca Magazine released its Spring 2015 ===
issue showing seasonal style in full bloom at
Mounts Botanical Garden. The photo i
shoot took place in January, and Mounts
was thrilled to host the display of colorful,
vibrantly designed clothes amidst the
blooms in their enchanting gardens.

Photo Courtesy of Lion Country Safari
Jane Goodall

One of the many benefits of production in Florida is that a

garden in the winter is so lush, it looks like the height of

spring. Art Director Lori Pierino shared, “The gardens are

beautiful, exceptionally maintained and the staff could not

have been nlcer or more helpful. We had the most fun in the

. vegetable gardens, but the gardens are so
diverse that we could have chosen many
different looks for the shoot.” The inspira-
tion was loosely based on the Green
Acres sitcom from the ‘60s, whose star
Eva Gabor sported a “garden meets Park
Avenue” look. Purchase your copy today
at bocamag.com.

Syfy’s monster makeup reality competition series Face Off has wrapped up its 8t season. G-Star’s alumni
Emily Serpico was featured in the special effects series that ended with tough competition. Emily made it to the
grand finale, but she didn’t take home the grand prize. She outlasted 13 of the original

16 contestants. She won several of the episodic challenges as best makeup artist

including the “Tim Burton Challenge” award and having her work lauded in epi-

sode 11 as “...the best make up | have ever seen on this show...” by three time Acade-

OO

my Award (Oscar) winner and Face Off show judge VeNeEill. It has been quite an accomplishment for the young-
est contestant in the history of the show at age 18! For more information visit syfy.com.
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i EDUCATION CORNER: G STAR STUDENT
FILM PREMIERES AT THE WHITE HOUSE

LOCATION SPOTLIGHT: LOOK-ALIKE LOCATIONS

N It is common for production projects to be set in one place but
filmed in another. Usually the reason is budget or convenience,
but sometimes because the substitute location looks more histori-
cally accurate for the time period. There are quite a few jewels in
The Palm Beaches that double as a substitute for another location.

Lake Park Town Hall has the look of

"\ ltaly with its Late Renaissance ltalian

= Architecture. Built in 1927, with portico

- style entry, wrought iron front gate and

% interior staircase and many details that

make it unique including pecky cypress

ceilings. Lake Park's Town Hall has a
storied history and plenty to offer including the Mirror Ballroom.

Lake Park Town Hall

¥ The Mango Promenade is an interesting
4 neighborhood in the downtown district in
West Palm Beach. Comprised of pedes-
trian walkways and narrow streets, it easi-
gy |y doubles for an island village like the
Bahamas and has the feel of old Florida.
The promenade covers several streets
with lush landscaping and tall hedges along with charming gates
and fences.

Mango Promenade

Local photographers know they can an-

swer the call of the wild at Lion Country
~ " Safari in Loxahatchee with the incredible

backdrop for projects that need the look of
! Africa without the hassle of travel. The

animal handlers and trainers are prepared

to work with you to get the shots you need
whether it's a moving scene or still photographs.

Lion Country Sa

For projects with an Asian theme, an au-
thentic backdrop is avaialbe at Morikami
Gardens in Delray with Japanese gardens
structures and designs. The film friendly
location provides an amazing opportunity to
capture a Zen inspired backdrop or provide
an organic and pleasing natural setting that
includes water and bridges. For more info please visit pbfilm.com.

Mor/kam/ Gardens

Three G-Star students were honored at
the White House Film Festival. Out of
1,500 submissions, 15 Official Selections
were screened touching on this year's
theme of “The Impact of Giving Back’.
Students Shaun Besman, Daniella Pereira and Jullssa Perez
won the Creative Luminaries Award for their short film Give It
All Away. Shaun acted as writer, cinematographer, lighting

; —' designer, sound mixer and editor. Daniella
“ wrote the narration, performed on screen,
and assisted with editing. Julissa assisted
W|th the narration and wrote and performed
" the title song, Give It All Away.

THE IMPACT OF GIVING BACK :

The students exuded excitement as they ,
recounted their adventure in Washington ==msmes=
D.C. Daniella shared that the experience & &%

“was a dream”, adding that the three are best RS

friends and could not imagine a more re-

warding experience. Shaun explained, “It was not at all what we
expected. | thought itd be a side event but we were honored
and respected by many politicians, actors and filmmakers that
were there to support us.” Julissa added, “Meeting the President
was such a great honor. It was so inspiring to see young people
giving back and hearing about all of the organizations they have
created, especially since we are characterized as a generation
that doesn’t care. This was an exemplary group.”

The group reminisced on their experience
creating the film, which was submitted at
11:57 on an 11:59 pm deadline. It was all
sparked by one of G-Star’s faculty mem-
Shaun Besman, Daniella D€S, Susan Tieche, who encouraged the
Pereira and Julissa Perez - students to seize the special opportunity.

President Obama presented the awards and emphasized his
support of the “Call to Arts”, promising each festival participant
that a sponsor from the American Film Institute will be as-
signed to them. Each student has already been contacted by the
group, and they look forward to working with their new mentors.
To watch their winning short film, visit www.whitehouse.gov/
filmfestival and to learn more about G-Star School of the Arts
please visit gstarschool.org.
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