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LOGGERHEAD MARINELIFE CENTER DRAWS PRODUCTION

N Loggerhead Marinelife Center (LMC) in Juno Beach focuses on
sea turtle research, rehabilitation, education and conservation and
serves as one of PBC’s most well-known tourist attractions! Given its
wide scope, it has drawn production crews from all corners of the world.
Recent projects have been added to their impressive resume pertaining
to television and documentary involvement.
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Most recently, BBC Studios reached out to LMC to document the

Center's nesting season activities during the two-month closure of

- | South Florida's beaches. The project will examine how different species

= have been impacted during COVID-19 closures. “The documentary will

.~ highlight LMC's work to monitor and protect one of the most densely

populated sea turtle nesting beaches in the world,” said Amanda
Moore, LMC Senior Manager of Integrated Marketing & Partnerships.
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Looking into the future, LMC is working with L.A. based filmmaker
Marco Raggozino who was born and raised in West Palm Beach.
After working in the film industry and focusing on fantasy films,
including Marvel films, Marco wanted to give back to his hometown,
and places like LMC where he visited as a child. This year, Marco
and LMC are working together to produce a feature-length
documentary that underscores LMC and ocean conservation. The
film will be submitted to several film festivals during the 2021 film cycle, including the Cannes Film
Festival. See more at marinelife.org.

JOIN THE WATCH PARTY WITH PBTV 3 ESPN FILMS SPECIAL IN DELRAY

N The Palm Beaches TV continues [ N Delray Beach native Coco Gauff
to promote the area for tourism o sat down with ESPN's Chris Fowler
through a series of Facebook Watch DISCOVER for a one-hour special highlighting
Parties. Utilizing existing content THE PALIM BEACHES her explosive rise in the world of
from programming on The Paim . JELEVISION tennis. The interview was fimed at
Beaches TV along_ with guest ThePalmBeaches.TV the Deh-ay Beach Tennis Center
appearances sharing relevant and is part of ESPN’s multi-platform

Facility Entrance (Credit: LMC)

Gauff at Wimbledon

messaging, the set of mini-episodes features On the Town in
The Palm Beaches, Drive The Palm Beaches, Women of
Polo, Honda Classic All Access and more.

Join as host Glenn Jergensen, Executive Director for the Palm
Beach County Tourist Development Council, welcomes visitors
back with open palms. Invite your friends and family to partake as
each episode takes viewers on an
experience to Re-Discover The Palm
Beaches, The Perfect Place. Tune in
every Tuesday at noon on the Film &
. Television Commission’s Facebook
page to watch. For more info, visit
facebook.com/FreePermits.

J
Re-Discover The Ba
£

initiative honoring women in sports. Gauff catapulted to tennis
stardom last year after defeating five-time Wimbledon champion
Venus Williams. The special, tited Coco Gauff: The Lines Are
the Same, premiered June 22 on ESPN2. The one-hour feature
was part of ESPN'’s three-day programing celebrating 48-years
since the passing of Title IX, a federal civil rights law that protects
people from discrimination based on sex in educational programs.
In total, the cable sports network owned by Disney aired more
than 125 hours of female-focused programming across ESPN2,

THE ESPNU, ACC Network, SEC
POWER D‘{
OF

e Network and Longhorn Network.
For more information, visit

bit.ly/315EXmJ.
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ENJOY THE SPORTING LIFE WITH OTT

N Imagine enjoying a different sporting SEACH Co,
event every day for an entire week! Well, < %
host Frank Licari does exactly that on this

season four finale episode of On the Town

in The Palm Beaches. From major league A

baseball spring training games, to an LPGA % o©
75 Comm®®

tournament and the beyond the ropes action
at the Honda Classic; a major tennis exhibition; equestrian
events, and a rollerblading team practice, Frank shows why it's
great to be a sports fan during a “perfect week of sports in The
, - Palm Beaches.” Check out this fun-
\ I filed episode of On the Town in The
Palm Beaches which is produced in
il collaboration with South Florida PBS
g% (WXEL and WPBT). To see this
B cpisode and others from the series on
| demand, visit ThePalmBeaches.TV

- online, via mobile app and on Roku.

MUCK CITY MIDFORMS

N 4th and Forever: Muck City

chronicles one of the greatest

rivalies in all of football—the

battle between neighboring

Pahokee and Glades Central

High Schools, as well as the

tightly knit communities that surround them. Produced by Jupiter

Entertainment, the eight-episode docuseries made its premiere in

May on CuriosityStream to overwhelmingly positive reviews,

with a 96% “thumbs up” rating on the platform. The popularity of

the show has led to a series of spinoff mini-segments, nicknamed

“midforms”, which will be 11-minute short docs covering the

expanded communities and history of the area. From Henry

Flagler to Marjorie Merriweather Post, the midforms will be

released as recommended extended viewing for 4t and Forever
fans in the coming

CuriosityStream i siein con

series/430/4th-forever.

POLO IN PRINT

N Paim Beach County is home to U.S. Polo
Assn., who have thoughtfully reopened their
global headquarters in West Palm Beach
and are starting to open their 1,200 stores
worldwide. Recently, Coastal Lifestyle
Magazine did a feature on the brand with a
cover showcasing their fashion as well as an
article highlighting the sport of polo and The Palm Beaches. The

magazine covers trends of coastal living
along Florida and the Gulf Coast. In
addition, new content from U.S. Polo

SINCE 18%°
Assn. will soon be available on The Palm
enjoy the sport at The International Polo

FF ELECTS 2020-2021 LEADERSHIP

of the film, TV, production and digital

the election of the 2020-2021 Board of Directors virtually via

succeeding Bonnie King.#I look forward to working side by side

industry. Our state faces unique challenges right now, and our

Television Commission’s Director of Operations & Production

years. PBC Film Commissioner Chuck Elderd and Deputy Film

dl _ Beaches TV. The Polo Life Part 2
@ showcases the many ways people can
Club in Wellington. For more info, visit
uspoloassnglobal.com.
N Film Florida, the state’s only trade
association that represents all sectors Fl |_ M
media/tech industry, held their Annual
Meeting at the end of June including FLORlDA
Zoom. Gail Morgan, Film Commissioner for the Destin-Fort
Walton Beach Fiim Commission, was named President,
with industry professionals as we seek opportunities to
strengthen the film, television and digital media production
industry can be an important piece in Florida's economic
recovery," said Morgan. The Palm Beach County Fim &
Christy Andreoni was elected to continue as Chair of the Film
Commission Council, a position she has served in for three
Commissioner Michelle Hillery serve as past Presidents. See
more at filmflorida.org.

A NEW SERIES AND A RETURNING FAVORITE FOR PBTV

N Calling all motor heads — a new series zips into The Palm Beaches TV lineup! Whether you prefer classic cars, g
race cars or just anything with wheels, Drive the Palm Beaches fulfills your need for speed. The show explores the .
highly popular Cars and Coffee at The Palm Beach Outlet Mall, Boca Raton Concours d’' Elegance against the §&8

waterfront, Mizner Park Father's Day Car Show and more! And teen Jemma Currie hosts a
second season of Little Wonders of The Palm Beaches and explores more great family 2
adventures at destination hot spots like Lion Country Safari, Gumbo Limbo, Drive BocaRaton Concours

Shack, Norton Museum of Art, Shark Wake Park, and more! Both series are produced by

d’Elegance

Jeff Aderman of AA video who has over 30 years of production experience using Palm Beach County as a

" Drive Shack

backdrop for all kinds of commercial projects. View these series on demand at ThePalmBeaches.TV.
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PROJECT (-) DOC INSPIRES

N Saul Mishkin came to the U.S. i

from Lima, Peru in 2006 as an ==

adventurous child, which led to his

entrepreneurial spirit as an adult. In

2017, Saul reached out to South

Florida Media Group (SFMG) in

Boynton Beach with an idea of

telling his story while facing a new life challenge—a 50 mile,

ultra-marathon to the Florida Keys with just five months to train.

Two years later, the documentary Project (-) was born.

According to Mishkin, “When you see a headstone, you see two

dates, with only a little dash in between. That dash is really what

that persons’ entire life consisted of. Project (-) is a reminder to

live every day with a purpose and, to make [your] time on earth

really count. Filming this journey was a way to share with

everyone the hard work, progress, and determination that this

o lofty goal took to achieve.” SFMG filmed

7 interviews at their studio in addition to
scenes at the Boynton Inlet, along A1A
through Boca Raton, Delray Beach and

d§ |
Gulfstream. Watch the documentary at

MEDIA GROUP .~ . .
visitsfimediagroup.com/project-.

APEX KEEPS THE CAMERAS ROLLIN’

N Apex Productions out of West
Palm Beach has continued to keep
busy with a number of recent projects.
Andy Cope was one of the Directors of e
Photography for most of the Florida
scenes included in the popular Netflix
docuseries, Jeffrey Epstein: Filthy Rich. The Apex team has also
created a promotional video for Dyna Yachts 63’ yacht, and have
been out using their drone to create video content for the City of
West Palm Beach highlighting improvements on Spruce Avenue.
They have also kept busy with local projects for the Miami World
Center Project, which has
F?\ gained lots of national and
P E ductions international exposure. For

more, visit apex-tv.com.

Dyna Yachts

MORE SPOTLIGHT FOR PAHOKEE DOC

N As the Coronavirus pandemic p=

has made festivals veer towards

virtual content, Realscreen is

partnering with filmmaker and

executive producer Chuck Braver-

man and his Westdoc Online

video series to bring his interviews

with acclaimed documentarians and non-fiction content industry
figures to its readership. A recent episode featured filmmakers
Patrick Bresnan and Ivete Lucas, the team behind the ac-
claimed Sundance doc Pahokee, which explores the town
through the lens of four high school students on the cusp of
graduation. In the interview, Bresnan and Lucas discuss their
approach, the influence of vérité masters, and what's coming
next for them. Pahokee is currently distributed through New
York-based boutique distributor Monument Releasing. To view
the interview, visit westdoconline.com.

N When Masseys Footwear asked
for a distinctive look for their Fall 2020
collection, The Million Group out of
Wilmington was able to set a plan to |
give the new line-up something [s
special. “It was our first location shoot ==
after the quarantine restrictions had
been lifted,” said Carliss Million,
President. “We were all a bit nervous about the hurdles we may
encounter in the approval process.” Mizner Park, a luxury
Iandmark in Boca Raton, offers unparalleled retail, culture,
¥ dining and entertainment all set in a perfectly
landscaped, park-like environment. It was the
perfect place to showcase Masseys newest
additions. “Palm Beach County couldn’t have

Mizner Park

Million. “They welcomed us with open-arms.
We will definitely be returning to the area for
-another production!” See more at
themilliongroup.net.

PRO BOWLING BROADCASTS FROM THE PALM BEACHES

N

Bowlero, a retro-inspired bowling alley and entertainment complex in Jupiter, hosted the first-ever PBA

Strike Derby on June 6. FOX televised the event, which kicked off a series of games organized by the Pro-
fesswnal Bowlers Association. All of the games throughout June and July will be televised from Bowlero,
featuring some of the best players in the sport. The Association’s CEO Colie Edison is
B excited to bring back live sports to broadcast television and believes “this dynamic series

of events will showcase the immense talent of our elite bowlers to a wide audience,” adding that the PBA looks for-

ward to “welcoming new fans to the Professional Bowlers Association.” In the meantime, regularly scheduled PBA

W | Tour events that were postponed due to COVID-19 are being rescheduled for the fall and winter. Viewers can live

Winner Kris Prather

stream the PBA shows on the FOX Sports and FOX NOW Apps, or at foxsports.com/bowling.




LOCATION SPOTLIGHT
GOLF DRIVES PRODUCTION IN PBC

N Year-round golf has always been a
highlight for The Palm Beaches and EE=
the TaylorMade Relief charity event g
provided a peek at Seminole Golf

Club, the private waterfront golf course

during the recent broadcast that raised

$20 million for COVID-19 relief efforts.

WFrom private to public, the Osprey
Point Golf Course in Boca Raton with
27 holes of golf recently hosted
Performance Golf Zone for instructional
videos that feature glimpses of the
fairways and greens as a backdrop.

Seminole Golf Club

Osprey Point

The PGA National Resort and Spa stands out with five 18-hole
courses. This film-friendly location hosts
the Honda Classic annually on the
Champion Course. Through September,
locals can change their point of view
and indulge in the Escape & Play
package and enjoy the PGA experience
for themselves.

Site of the Honda Classic

Another photogenic golf property in Palm Beach Gardens is
Sandhill Crane Golf Course. The
property is publically owned and enjoys
hosting film and television projects. Ko-
Mar Productions spent a day filming a

o commercial for Rock Bottom Golf

Sandhill Crane Clubhouse pI‘OdUCtS 20D

Described as one of Tom Fazio’s best #

designs, the Old Trail at Jonathans

Landing offers uncluttered sightlines in g

a preserve setting. The course was gs

recently chosen for filming a Bushnell

Tour V5 Laser Range Finder

commercial. The producing team was

drawn to the property for its look and appeal as Any Town, USA.

For more information about film friendly golf venues in The Palm

Beaches visit pbfilm.com.

Old Trails 17th Hole

FOCUS ON FILM

EDUCATION CORNER
CULTURAL COUNCIL'S SUMMER SERIES

N Lake Worth resident Philip

Paritsky has been photographing the

east coast of America for over five

decades. Paritsky worked as a

professional photographer in the E# ¢

advertising world of Madison B SRS

Avenue. In recent years he’s Paritsky Image
returned to his original passion being a fine art photographer.
Paritsky loved the Kodachrome film that he used years ago
when working in advertising in NYC. Kodak long since
discontinued the film, but the results he gets on his iPhone
evoke what he loved about Kodachrome. This summer, online
viewers can guess for themselves which is which in his virtual
exhibition Philip Paritsky: Kodachrome or iPhone?

The show is part of the
Cultural Council for Palm
Beach County’s free Virtual
Summer Series, providing
engaging and thought-
provoking content to audiences from the safety of their homes.
Featured on the council’s Instagram Live and Facebook Live
pages, the exhibition runs through July 18, and 14 photos span
pictures he shot while in art school in the 1970s to images he
captured just last year. Paritsky doesn't identify whether the
images are film or iPhone, preferring that viewers puzzle it out
for themselves. “In many ways, the iPhone is better than film,”
he said. The exhibition challenges young photographers to see
it as an educational tool. For example, Paritsky took full
advantage of his digital options with an iPhone photo taken on a
dreary day in the country. At first
glance, it looks like a picture of trees
reflected in water at sunset. It's
actually an image of a tree farm.
ittt “There was no color in the picture at
all,” he said. “I added the color so it
looks like reflections in a lake.”

‘O

=¥ Cultural
o Councill

FOR PALM BEACH COUNTY

Paritsky Image

For more on the Cultural Council's Virtual Summer Series
offerings, visit palmbeachculture.com/artist-community/current-
gallery-exhibitions.
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