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AMAZON MGM SETS RELEASE FOR “MELANIA” DOCUMENTARY

Amazon MGM Studios announced that Melania will
premiere in theaters on January 30, 2026, with a Prime )
Video release to follow. Portions of the documentary = =
were filmed while Melania Trump was staying at Mar-a-
Lago in Palm Beach with local production supported by
the Palm Beach County Film and Television
Commission, which assisted with filming logistics and
crew basecamp coordination. The feature documentary
will also be supported by a three-part docuseries that
documents the creative process and production timeline. The film follows the 20 days leading up
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to the presidential inauguration, a period that included travel between New York City, Palm

R COU/V,'

Beach, and Washington, D.C. The documentary is directed by Brett Ratner, known for Rush

Hour, Tower Heist, Red Dragon and Money Talks, and was created with Melania participation.
She’s also credited as a producer. Early descriptions indicate that the film explores her day-to-
day responsibilities during the transition period as she prepared for the move to the White
House, which included establishing her staff and shaping the First Lady’s office. The release
coincides with Melania’s announcement that she has launched her own production company,
Muse Films. Muse was reportedly her Secret Service code name during President Donald
Trump’s first term in office. In a statement shared on her official social
media channels, she introduced the company with a branded video
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Members Only: Palm Beach
debuted on Netflix on December 29,
delivering a highly anticipated look
into the area’s exclusive social
scene. The Palm Beach County
Film & Television Commission
assisted the production company
with more than 63 permits and shot-no-permit locations.
Filming took place over three months throughout Palm Beach
County at locations including Clematis Street, Mizner Park,
and the Juno Beach Pier showcasing the diverse settings that
bring the series’ elevated lifestyle to life on screen.
The eight-episode reality series follows
N ETFLIX five influential women as they navigate
reputation, relationships, and elite
society in one of Florida’s most storied destinations, offering
viewers nationwide a glimpse inside private clubs, luxury
lifestyles, and the social dynamics that define their life.

i and noted that its first project is this upcoming documentary. With

studio-level distribution, new investment, and Palm Beach County
locations, Melania elevates the region's national documentary
presence and reinforces its appeal to filmmakers.

PALM BEACH COUNTY DAYS IN TALLY

Palm Beach County leaders travel to Tallahassee January 13
— 14, 2026 for Palm Beach County Days 2026, showcasing the
innovation and economic momentum happening across The
Palm Beaches. Local officials and business leaders will meet
with state legislators to discuss priorities supporting community
growth and investment. Film Commissioner Michelle Hillery and
Director of Operations Alberto “AJ” Jordat will represent the
Palm Beach County Film and Television Commission,
highlighting the importance of the film and television industry and
its impact on the local economy. With three years of consecutive
record-breaking production numbers, the FTC is proud to share
its story and advocate for further support to
ensure growth into the future. The two days am,
are filled with advocacy, collaboration and ;ﬁhﬁi
connection, attending events at the Capitol
Rotunda as well as Chamber of ﬂ‘%ﬁ
Commerce of The Palm Beaches breakfast & "™
and a Legislative Appreciation Luncheon.

SAVE THE DATE
January 13-14, 2026
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LULULEMON'’S CINEMATIC PERFORMANCE

Lululemon and Condé Nast have
partnered on a short film series that
reimagines athlete-led sports storytelling.
Titled 24 Hours To The Fullest, the campaign
features ATP tennis star Frances Tiafoe, with
part of his story filmed at the Delray Beach
Tennis Center, a location that has also
hosted shoots for Serena Williams and
MrBeast. Produced by creative studio Field

Unit and directed by Henry DaCosta, the series captures athletic

performance as an everyday practice. Using streamlined, micro-

setups, the production remained agile while delivering cinematic,

high-end visuals. The campaign is paired with interviews in GQ

and Vanity Fair, showing how integrated storytelling can

strengthen athlete partnerships. By exploring both the physical

mand mental demands of performance, the

series moves beyond traditional endorsements,

highlighting the power of authentic narratives,

compelling locations, and efficient production.

36TH PALM BEACH JEWISH FILM FESTIVAL

The 36th Annual Palm Beach Jewish
Film Festival kicks off with a compelling
celebration of Jewish storytelling from
around the world, presented by the
Mandel JCC of the Palm Beaches. The
festival annually brings acclaimed
international films to South Florida, offering powerful perspectives
on identity, resilience, family, and culture through features,
documentaries, and shorts. Opening Night showcases the Palm
Beach County premiere of Once Upon My Mother, an emotional
drama centered on a mother’s determination to give her son an
extraordinary life. Festival buzz continues with standout
selections including a highly anticipated sneak peek of Midas
Man, the dramatic biography of Beatles manager Brian Epstein,
and Sky Raiders, an uplifting Israeli family adventure featured
during the festival’s inaugural Israeli Family Film Day. Through
its diverse film slate and community-focused programming, the
Palm Beach Jewish Film Festival continues to foster cultural
connection and celebrate Jewish life through the art of cinema.
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The premiere screening of On the Town in The Palm Beaches with Frank Licari: Palm

VEVO’S ARTIST OF THE YEAR: GIGI PEREZ

Palm Beach County native and §

rising musician Gigi Perez has been ¥

named Vevo’s DSCVR Artist of the &

Year, joining the ranks of pasté

honorees such as Billie Eilish and ks g

Chappell Roan. To celebrate, Perez partnered with Vevo on an

intimate visual short film that spotlights her roots, creative

journey, and the inspiration behind her debut album, At the

Beach, in Every Life. Titled Back to the Beach, the film features

live performances of Fable and Sugar Water filmed on location

throughout The Palm Beaches. Scenes were shot at Village

Music Café in Wellington, a meaningful early venue where

Perez found mentorship and support, as well as at Lake Worth

Beach with a camo from her sister, Bella Perez. With support

from the Film and Television Commission, the production
came together seamlessly, offering a
heartfelt portrait of an artist's beginnings
while showcasing The Palm Beaches as a
versatile and production-friendly destination.

MOTIVATION MUSIC VIDEO DEBUTS

Pop Star Productions and Mindz in
Motion released Motivation, a new hip-hop | l"WM"IN *
music video from What’s Poppin’ PBC?

host Kitty Lundan, co-directed with Ron Mentor. Filmed with
permitting assistance from the Palm Beach County Film and
Television Commission at the Ezell Hester Center and
Pompey Park Gym, the video blends dynamic visuals with
authentic stories of resilience and community pride.

Featuring ESPN's Theo Dorsey and local organizations
including Foundation V Gym, Digital Vibez, Level Up Fitness
Studio, and the Boynton Beach Bulldogs, the project
spotlights dancers, athletes, coaches, and entrepreneurs united
by encouragement “This is about purpose, perseverance, and
R the people who push us to be

¢ better,” said Lundan. With its

i diverse locations and strong

production support, The Palm

eaches continues to be a

atural home for music videos.

[ THUR DEC18

Beach Originals delivered a memorable evening of community, culture and celebration.

6: 30PM-8'30PM

South Florida PBS welcomed local leaders, arts advocates and longtime fans to its Boynton
Beach studios on December 18 for a vibrant reception with live music and light bites. Guests

then enjoyed the first public showing of the new episode, where host Frank Licari highlighted W,
iconic Palm Beach County institutions that continue to shape the region’s character. The &

; s
SOUTH FLORIDA QPBS

episode featured inspiring visits to the Henry Morrison Flagler Museum, Jupiter

Lighthouse, Lake Worth Playhouse, Armory Art Center and Torry Island Swing Bridge, each representing the history and heart of
The Palm Beaches. Attendees were also treated to an exclusive sneak peek of Egyptian Pharaohs: From Cheops to Ramses, South
Florida PBS’ immersive experience. Catch Frank on additional episodes of On The Town on-demand at PBTV!
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BFYNE RETURNS TO MOUNTS BOTANICAL

BFYNE's 2%
Harvest Muse, features bold tex- s
tures, sculpted lines, and confident gE8es
statement energy. The campaign
was produced by Greatezt Productions,through a photo and
social media shoot that returned to Mounts Botanical Garden
for the second year. Set against the garden’s lush natural back-
drops, the visuals emphasize rich tones and sculptural silhou-
ettes, blending high fashion with an organic, elevated setting.

Fall Collection,

The production also reinforces Mounts Botanical Garden as a
prime location for fashion and lifestyle productions. Featured on
BFYNE's home age, Harvest Muse places Palm Beach Coun-
ty locations in a global fashion spotlight. As brands continue to
: p= seek distinctive settings and seam-

s less production support, The Palm

| Beaches is a natural fit for high-

BOCA BOWL TAKES OVER FAU
T J

he Bush’s Boca Raton Bowl of

Beans brought college football excitement

to Palm Beach County on December 23

at Flagler Credit Union Stadium on the

Florida Atlantic University campus. The
matchup between Louisville and Toledo aired nationally on
ESPN and ESPN Radio, showcasing Palm Beach County to
millions of viewers across the country. “The Bush’s Boca
Raton Bow! of Beans was an incredible celebration of college
football,” said Executive Director Doug Mosley. “We were
proud to deliver a first-class experience for fans, partners, and
the community.” Over the years, the bowl has produced more
than 50 NFL Draft selections and dozens of undrafted
pIayers reinforcing its reputation for competitive play. The
A event energized bowl season
e while highlighting Palm Beach

TOLEDO

County as a top destination for
4 sports and entertainment.

The Palm Beach County Film and Television
Commission is proud to welcome Whitney
Woznick as its new Marketing Manager. In this role, \
Whitney oversees key campaigns that promote The | Jg&857
Palm Beaches TV while positioning Palm Beach
County as a world-class destination for film, television, and
digital production. Whitney brings more than 13 years of
experience in integrated marketing, public relations, social media,
and brand strategy, with a proven track record across entertain-
ment, hospitality, lifestyle, and technology. Her career began in
entertainment publicity, working with major film studios where she
developed a strong foundation in storyteling and audience
engagement. Born a true Floridian and raised in upstate New
York, Whitney is a graduate of the University at Buffalo, SUNY
and Leadership West Palm Beach (class of 2023). She is
passionate about amplifying local talent, fostering community
growth, and showcasing Palm Beach County's creative and
cultural impact on a national stage. A West Palm Beach resi-
dent, Whitney can often be found enjoying the Florida sunshine
with her beloved Aussiedoodle, Bella.

Coco Soleil Swimwear recently —

completed a sunrise brand photoshoot at i’&

Atlantic Dunes Beach in Delray Beach, .
Florida highlighting the destination as a =
sought-after backdrop for fashion and &
lifestyle productions. The lifestyle and &
editorial-style photo shoot was permitted == ~
by the Palm Beach County Film and Television Commission
and produced by Toniann McGill Photography. The produc-
tion featured models walking along the shoreline, posing near
the dunes, and interacting naturally on camera through move-
ment, laughter, and relaxed moments. The coastal setting and
early morning light provided a cinematic backdrop to showcase
Coco Soleil's newest swimwear designs. Each
Coco Soleil piece is made in Colombia, blending
craftmanship with modern style. The shoot
M underscores how The Palm Beaches continues
to support creative productions with accessible
locations, natural beauty, and streamlined permit-
~ .+ ting for visually compelling fashion campaigns.
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NEW YEAR, NEW SHOWS ON THE PALM BEACHES TV

The Palm Beaches TV is kicking off 2026 with three new series that deliver fresh perspectives on Palm Beach County’s most notable
experiences. Two shows from the Amazing America franchise, Let’s Eat! and Amazing ltineraries by the
Sinclair Broadcast Group, recently wrapped production, capturing the destination with a potential 24 Jfy
million viewer reach. Hosted by celebrity chef and worldwide personality, Monti Carlo, Let’s Eat!
explores the county’s diverse food scene in just 12 hours, from a $2 Cafecito at Havana Restaurant toa @
$400 steak at Meat Market Palm Beach. Amazing Itineraries, hosted by Hunter Hulbert, spotlights #&
iconic locations including Ann Norton Sculpture Gardens and Blowing Rocks Preserve at Coral
Cove. Rounding out the lineup is Lost In by Bluewater Media, featuring DJ BBQ as he takes on Palm f¥
Beach County adventures, from flyboarding in Delray Beach to high tea at the Morikami Museum.
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FILM FLASHBACK: BODY HEAT (1981) HONORING HAP ERSTEIN’S PB POST STORY

December marks the 45th anniversary of the filming of Body Heat in Lake Worth Beach, celebrating one of South

Florida’s most iconic noir films and honoring the late Hap Erstein, the longtime movie critic for The Palm Beach Post,

BODY?

whose story first ran on December 24, 2000. Starring William Hurt and Kathleen Turner in her breakout role, the FFHEAT: Al
production rolled cameras during a real South Florida heat wave, director Lawrence Kasdan embraced the sweltering "
conditions, using the heat as a defining visual element. Palm Beach County locations played key roles, including Lake

Worth City Hall, Bryant Park, and a vacant storefront transformed into the Stella’s Diner. Produced on a $9 million

budget, Body Heat grossed approximately $24 million domestically, securing its place in the County’s cinematic legacy.

LOCATION SPOTLIGHT:
WELLINGTON’S EQUESTRIAN FESTIVAL

As the Winter Equestrian Festival begins, the spotlight is
on Wellington and the equestrian stage, welcoming elite riders,
trainers, and spectators to one of the most celebrated sport
destinations in the world. For filmmakers and photographers, the
season offers a range of visually compelling equestrian settings.

o Wellington International stands at
¥ the heart of the festival, offering
expansive competition arenas,
international-caliber facilities, and a
&S dynamic atmosphere that captures the

: energy of top-tier sport. Grandstands,
practice rings, and beautifully maintained grounds provide

A\ B

Wellingtor'\ International 7

cinematic scale, whether showcasing the competition or the
surrounding the events.

Nearby, the Wellington Equestrian

Center presents a more intimate but &

equally authentic environment. Its
thoughtfully designed barns, training

rings, and tree-lined paths offer ag

classic equestrian look that lends itself &

to lifestyle shoots, or behind-the-scenes storytelling.

Timed with the start of the Winter Equestrian Festival, these
Wellington locations offer more than world-class sport. They
provide a setting where precision, power, and elegance unfold,
framed by South Florida’s unique light and landscape. Each
season reinforces Wellington’s reputation as a place where
equestrian excellence is not only practiced, but beautifully
captured on screen. Find more equestrian locations here.

EDUCATION CORNER: THE COUNTDOWN IS
ON! SUBMISSIONS CLOSING SOON

The countdown is officially on for Florida’s young filmmakers
and digital storytellers. Submissions for the 2026 Palm
Beaches Student Showcase of Films will close Wednesday,
February 5, 2026, which means students have a little less than
one month left to finalize their projects and get them submitted.
Entry is completely free for current Florida high school and
college students, including homeschooled students, making
this a valuable opportunity to gain recognition without barriers.
The Showcase features a wide range of categories. Students
can enter poster design, documentary, screenplays, feature/
short films, music videos, animation, commercial or
environmental PSAs, and the always popular Paim Beach
County Tourism PSA sponsored by Discover The Palm
Beaches. With more than $30,000 dollars in scholarships,
cash awards, and prizes, this is one of the strongest platforms
in the state for emerging creatives to shine.

Palm Beach County high school seniors can compete for the
prestigious Burt Reynolds Scholarship which support
students pursuing careers in film, television, and digital media.
Winners will be honored at a red carpet celebration on Friday,
May 1, 2026, at the Maltz Jupiter Theatre. Celebrating 31
years, this event welcomes students, families, teachers, and
state dignitaries for an unforgettable showcase of Florida

Contributors: Afya Greene, Alberto Jordat, Alexis Oteng-Amponsah, Angie Crocitto, Josh Hyber, Kelly King, and Whitney Woznick
To have your production included in this newsletter, please email marketing@pbfilm.com or call 561.233.1000
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Marketing Manager Whitney Woznick | Production Designer Kelly King

Senior Producer Matthew Mazzamaro | Social Media & Events Developer Josh Hyber
Production Coordinator Alexis Oteng-Amponsah

Administrative Assistant Angie Crocitto




