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IN THIS ISSUE TGL GOES PRIME TIME FROM THE PALM BEACHES
@ SPOTLIGHT ONLOCAL INCENTIVES

Season 2 of TGL, the tech infused golf league co-founded by Tiger Woods and
@ SVFTENERGY INKELCE'S NEWAD Rory Mcllroy, returns December 28 with expanded coverage across ABC, ESPN, TE'_
. TRUE-CRIVE MYSTERY ESPN2 gnd the ESPN App. The new season tees off at the state of the art SoFi \SoFm
Center in Palm Beach Gardens, marking the league’s broadcast network debut | Q\¥§
(@ INFLUENCERS IN THE PALM BEACHES on ABC and bringing even greater national visibility to this innovative Palm Beach ™=
. PALM BEACH CONCOURS RETURNS Couqty venue. TGL’§ unique blend of Iiye comlpe.titio.n, virtual course play anq .
real time strategy quickly won over audiences in its inaugural season. According to Nielsen,
. MUCK CITY TAKES CENTER STAGE season 1 averaged 513,000 viewers per match on ESPN platforms, a 21 percent increase over
the programming it replaced. The season’s most watched moment came when 1.05 million
‘ WNERSIVE EGYPT EXPERENCE viewers tuned in for Tiger Woods' highly anticipated debut with Jupiter Links GC, underscoring
the excitement surrounding the league. Running through March 24, Season 2 features 15
Py regular season matches, high energy playoffs and a best of three Finals. “ESPN has embraced
TGL from the beginning,” said Rosalyn Durant, ESPN Executive Vice President,
Programming and Acquisitions. ‘It delivered everything we had hoped for in its first season,
including strong competition and one of the youngest audiences in sports.”
“TGL presented by SoFi returns with an elevated experience for fans at SoFi Center and those
watching at home,” added Mike McCarley, Founder and CEO of TMRW Sports and TGL. New
enhancements in fan engagement and in venue presentation will also debut throughout the
season. Woods returns to
. | competition January 13, with his 8
N S 3 long awaited matchup against B
THE PALM BEACHES ‘ v Mcliroy set for March 1
TELEVISION . . .
‘ ) S following the Cognizant Classic [
THEPALMBEACHES.TV R S = B in The Palm Beaches.

DRUMS UP. START MARCHING. #NBOTB SPOTLIGHT ON LOCAL INCENTIVES
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The 2026 Pepsi National Battle of the Bands is coming to The November 7th Film Florida Fridays Q
Palm Beach County January 15-18, 2026. In partnership with session on Local Incentives brought togetherF"'M
the Palm Beach County Sports Commission, this MLK Jr. film commissioners from across the state to FLORlDA
weekend event will bring top HBCU marching bands to Florida discuss how regional programs strengthen -
Atlantic University, celebrating culture, talent, and tradition. Florida’s production and tourism industries. Panelists Sandy
“‘We are incredibly excited to welcome the Pepsi National Battle Lighterman (Film Lauderdale), Quinn Chittenden (St. Pete-
of the Bands to The Palm Beaches, bringing unmatched energy, Clearwater), Michelle Hillery (Palm Beach County Film &
culture, and musical excellence to our community. This Television Commission), and Todd Roobin (Jacksonville Film
unforgettable event will celebrate talent, tradition, and the & Television Office) outlined how their incentives support local
vibrant spirit of MLK weekend like never before.” said Emanuel talent, crew, small businesses, and destination marketing.
Perry, Executive Director of the Palm Beach County Tourist Michelle Hillery highlighted Palm Beach County’s investment in
Development Council. Fans can relive the excitement on The local television production through the Sponsorship and
Palm Beaches TV. Upcoming episodes of “What’s Poppin’ Development Program and The Palm Beaches TV. She noted
PBC” with Kitty Lundan and “Pull Up ___ PBTV's growing visibility, including national exposure for local
to The Palm Beaches” with Theo B§ businesses, daily segments on South Florida Daily, and the PBTV
Dorsey will feature exclusive interviews RSl NOW YouTube channel hosted by ESPN's Theo Dorsey. She
and performances from FAU's Flagler (\ also emphasized the importance of collaboration among Florida
Credit Union Stadium. . film offices to keep production strong statewide.. Watch it here.
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MILLION DOLLAR MULLIGANS ON BLACK FRIDAY

Golf fans can get an early start on |
Black Friday with the long-awaited return
of The Skins Game, streaming
exclusively on Prime Video at 9AM on
Nov. 28. Produced by Pro Shop,
Propagate Content and PGA TOUR
Studios, the broadcast kicks off a full
day of live sports on Prime. After a 15-year hiatus, the event
comes roaring back at Panther National in Palm Beach
Gardens, co-designed by Justin Thomas and Jack Nicklaus.
Thomas will compete alongside Xander Schauffele, Keegan
Bradley and Tommy Fleetwood, a powerhouse foursome with
34 PGA TOUR wins combined. “The Skins Game is an incredible
addition to our calendar of major events,” said George Linley,
Executive Director of the Palm Beach County Sports
Commission. The format stays true to its roots, with each hole

GFhe,, ~ assigned a dollar value and ties rolling over, plus a
new ‘reverse purse” twist that starts players at $1
(&0 million each, raising the stakes on every swing.
SWIFT ENERGY IN KELCE'S NEW BOCA AD
i - 2 il r
QRGANIC  RecavER BTl
Recover 180 commercial filmed at a N .
The Boca Raton hotel. A theater major -
at Bak Middle School of the Arts, Bianca plays a young
journalist in a mock press conference, confidently opening the
scene with a playful question that nods to Kelce’s high-profile
relationship with Taylor Swift. Local production company ASK
Media Productions delivered full production support for the
shoot, managing crew, logistics and locations, with Jason
Maughan directing. Bianca’s 9-year-old brother, Valentino, also
appears in the spot. The commercial adds another milestone to
Bianca’s growing resume, which already includes
roles in print, musical theater and short films.
Despite her busy schedule, she continues to

maintain straight A’s while gaining experience on
professional sets close to home.
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Boca Raton 11-year-old Bianca
Sanabria Serna recently appeared
alongside Kansas City Chiefs tight
end Travis Kelce in a national

TRUE-CRIME MYSTERY AT BALLENISLES

The season six premiere of Oxygen’s hit g q
true-crime series Accident, Suicide or Murder" » "
is turning national attention toward Palm
Beach County. The new episode, expected 9
to reach nearly 300,000 viewers, revisits the
mysterious death of 71-year-old Alan
Abrahamson, whose body was discovered ”
near the Ballenlsles Country Club in Palm ~ OXYGEN
Beach Gardens. In signature fashion, the ™ e
hour-long investigation begins as a possible accident or suicide,
then unravels deeper questions and unexpected evidence.

Permitted by the Palm Beach County Film & Television
Commission for Left/Right LLC of New York, the production
reflects a growing trend of reality and true-crime projects
choosing The Palm Beaches for stories grounded in real
communities. With diverse neighborhoods, rich history, and
strong local production support, the region continues to offer a
compelling backdrop for nationally viewed narratives.

INFLUENCERS IN THE PALM BEACHES

As 2025 comes to a close, digital creators from across the
country continued to shine a spotlight on The Palm Beaches,
reinforcing why the destination remains a premier backdrop for
compelling content. From pristine shorelines to vibrant culinary
hotspots, influencers found endless inspiration in its blend of
luxury and laid-back coastal charm. Lifestyle voices like
@gracieabercrombie, @palmbeachlately, @findit.flipit and
@suebelle showcased the region’s signature aesthetic, while
travel storytellers like @followmeawaytravel brought national
attention to its natural beauty. Food creators including
@mikeiseating and @takeabiteoutofboca highlighted the
dynamic culinary scene and the buzzworthy collaboration
between Rocco’s Tacos and Mark Wahlberg. Financial
literacy voice @theschoolofhardknockz added even more
diversity to the year's storytelling. Together, these creators
helped share the spirit of The
Palm Beaches with millions,
one post at a time.

The Palm Beach County Film & Television Commission (FTC) proudly celebrates more than a decade
of service from two exceptional team members: Director of Operations Alberto “AJ” Jordat Jr., marking
10 years, and Kelly King, a 13-year veteran. Their commitment, leadership, and passion have helped
shape the region’s thriving entertainment production landscape. AJ began his career at the FTC as an
administrative assistant and grew into his current role. Under his leadership as Director of Operations, the
FTC has achieved three consecutive years of record-breaking growth, contributing to the industry’s
expansion from a $175M sector to today’s quarter-billion-dollar economic contributor. Meanwhile, Kelly has long been a cornerstone of
the FTC’s creative and client-facing marketing efforts. Kelly is also the FTC’s locations expert, strengthening community relationships and
supporting productions of all sizes “AJ and Kelly embody the exceptional talent and dedication that drive our success,” said Film
Commissioner Michelle Hillery. “Their impact is felt across every corner of our office and the industry throughout The Palm Beaches.”
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MUCK CITY PRIDE TAKES CENTER STAGE

Amazon brought the intensity of The Glades __
football rivalry to a national audience during the N, v
Baltimore Ravens vs. Miami Dolphins game on X n
Oct. 31, featuring exclusive footage from the g
iconic matchup between Pahokee High School
and Glades Central High School. The highlight
reel gave viewers a front row seat to the famed
Muck City rivalry, one of Palm Beach County’s most celebrat-
ed athletic traditions. Although Glades Central secured the win,
the feature focused on the atmosphere and excitement that
define Friday nights in The Glades, capturing the traditions,
pageantry and deep hometown pride that make these games
unforgettable.
The segment also drew a local connection through Ravens
quarterback Lamar Jackson, who grew up in Palm Beach
County and attended Santaluces and Boynton Beach High
Schools. By bringing Muck City’s gridiron energy directly to
primetime, Amazon offered viewers an authentic look at one of
Florida’s most storied high school football rivalries.

IMMERSIVE EGYPT EXPERIENCE ARRIVES

Step into ancient history at Egyptian Pharaohs: From
Cheops to Ramses II, now open at South Florida PBS Studios
in Boynton Beach until March 2026. This immersive 70 minute
experience uses stunning 3D reconstructions created with
Ubisoft and insights from leading Egyptologists to transport
visitors along the Nile, inside royal tombs and into the lives of
Egypt's most iconic rulers. Designed for families, students and
history lovers, the exhibit lets guests stand before a towering
Sphinx, watch pyramids rise stone by stone and explore the
myths, monarchy and culture that shaped thousands of years of
civilization. Located at 3401 South Congress Avenue, the
experience offers free parking and welcomes guests ages five
and up. AA Video is also scheduled to film a segment here for
the Palm Beaches TV series Kids Quest in The Palm Beaches
with host Issac Nelson, bringing even more visibility to this
standout cultural attraction.

BIG BUCKS IN BOCA RATON

David Bromstad returned to Palm Beach
County for Season 18, Episode 10 of My
Lottery Dream Home, this time helpin
longtime fan favorites Rick and Alicia search
for their third dream home. The episode, which premiered
November 7, 2025, takes viewers through the vibrant, scenic
neighborhoods of Boca Raton. Fans can now stream it on
HGTV, Philo, and Hulu. Production filmed throughout
southern Palm Beach County, capturing locations in both
Boca Raton and Delray Beach. The Palm Beach County
Film and Television Commission partnered with local
municipalities to coordinate permits and logistics, ensuring a
seamless shoot for the cast and crew. The episode highlights
the film friendly appeal of The Palm Beaches, from its natural
beauty to its diverse range of picture perfect locations. With
strong production support and collaborative community
partners, Palm Beach County continues to stand out as a
premier destination for film and television projects of all sizes.

PALM BEACH CONCOURS RETURNS

The Palm Beach Concours
returns December 12 to 14,
bringing elegance, craftsman- %
ship, and automotive excitement B&s
back to Palm Beach County. &
Set against the beautiful scenery
of Trump International Golf Club, the event continues to be a
favorite among luxury car showcases that choose The Palm
Beaches for its stunning views and year round sunshine. The
Concours and its charitable mission were recently featured in
“Tasting and Touring in The Palm Beaches” on What’s Poppin’
PBC?. Hosted by Kitty Lundan, the Season 3 episode highlight-
ed owner Sidney Vallon’s commitment to raising money each
year for organizations that support and inspire children. His dedi-
cation reflects the spirit of giving that has become a hallmark of
the event. Lifestyle showcases like the Palm Beach Concours
capture the elevated experiences that define The Palm Beaches
and keep visitors returning. Save the date and stream ThePalm-
Beaches.TV to start planning your next lifestyle adventure.

EXECUTIVE WOMEN OF THE PALM BEACHES FOUNDATION

the Executive Women of the Palm Beaches Foundation at the Cultural Council for Palm Beach
County. She was joined by three fellow industry leaders: Jennifer Sullivan, Senior Vice President of

Film Commissioner, Michelle Hillery recently took part in an inspiring leadership panel hosted by / \
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of the Palm Beaches Foundation
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the Cultural Council; Heather Andrews, Vice President of Destination Stewardship and Civic

Engagement for Discover The Palm Beaches; and Emily Snyder, Director of Global Sales at The

Boca Raton. Together, the panelists reflected on their paths to leadership and the key moments that

shaped their careers in tourism, arts, culture, film and hospitality. They spoke about mentorship,

collaboration and the importance of supporting community centered growth. The discussion also

highlighted how each leader plays a role in elevating Palm Beach County’s presence on the national and global stage. Their combined
efforts help strengthen the region’s identity, support local talent and promote The Palm Beaches as a vibrant and world class destination.
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FILM FLASHBACK: CHRISTMAS OVERTIME (2024)

Locally produced by Night Dove Pictures and written, directed and produced by Ann Deborah Fishman,
Christmas Overtime was filmed entirely in Palm Beach County. The film follows an out-of-work actress hired by a b
work-driven ad executive on Christmas Eve, only to realize he may be the man of her dreams. A highlight of 2%
production includes a walk-and-talk scene filmed during the Annual Holiday Boat Parade in Jupiter, with support £ lll'lslllmwa
from the Marine Industries Association of The Palm Beaches. Additional scenes showcase the charm of the <
downtown waterfront and other local landmarks. Now streaming on VUDU and DIRECTV, and coming soon to Prime
Video and Peacock, the film shows how The Palm Beaches can easily double as a cozy holiday-town backdrop.

LOCATION SPOTLIGHT: THE BEN
AUTOGRAPH COLLECTION

Set along the downtown
waterfront, The Ben Autograph
Collection blends modern luxury with
cinematic appeal, making it one of the [ 5
most film friendly venues in The Palm |
Beaches. With sweeping Intracoastal -
views, its rooftop lounge, elegant ballroom and library inspired
spaces offer a versatile mix of picture perfect settings for film,
photography and high end events.

This season, The Ben
enhances its creative backdrop
o with its annual Winter
Wonderland Experience.
From November through early January, the hotel's outdoor lawn
transforms into South Florida’s only real outdoor ice skating
rink, surrounded by twinkling lights, a festive holiday market, a
winter tree forest and cozy seasonal décor. Visitors can skate on
real ice, browse artisan chalets, enjoy hot chocolate or holiday
cocktails and capture photo ready moments throughout the
space. For content creators and production teams, it is a built in
holiday set ideal for lifestyle shoots, commercials and social
campaigns. Above it all, Spruzzo, the hotel's rooftop bar and
lounge, offers panoramic marina views, an infinity edge pool,
open air cabanas and soft coastal lighting, creating a naturally
cinematic setting for fashion shoots or evening event scenes.
Both a creative backdrop and premier event destination, The
Ben continues to shine as a standout downtown West Palm
Beach location where every angle frames beautifully.

EDUCATION CORNER: SEMINOLE RIDGE
EARNS HONORS AT FSPA

Students from the Seminole | =~ asmerz e =
Ridge Television Production |
Academy earned impressive /.
recognition at the Florida = .

Scholastic Press Association k=
(FSPA) District 7 Workshop, &
standing out among top media p/g ) LAUELS, S
programs from Palm Beach and ™ =
Broward Counties. In the fast paced “On the Spot” contests,
where teams have only hours to plan, shoot and edit,
Seminole Ridge delivered strong results. The Edit to the Beat
team of Kaden Orton, Tayshaun Miller, Taylor Shipp and
Abby Nosworthy earned second place, as did the Movie
Teaser team of Mason Contessa, Nathan Lara, Olivia
Anderson Dragon, Nathan Figurella and Seth James. Third
place in News Package was awarded to Lilian Amiryan, Nick
Ruddick, Alexia Ordonez and Magdaline Moorman.
The academy also earned multiple All Florida Awards in
FSPA’s Fall Digital Contests, with students recognized for
Deadline Feature, Broadcast Commentary, Drama Film, Action
Film, Hype Video, lllustration and Podcast production. These
honors reflect strong technical skill, creativity and teamwork
across the program.
With another successful showing at FSPA, the Hawks now
prepare for two major spring events: the Student Television
Network National Convention and The
Palm Beaches Student Showcase of
Films, where they are expected to be

seminoLE RincE HicH scrooL — Strong contenders once again.

Contributors: Afya Greene, Alberto Jordat, Alexis Oteng-Amponsah, Angie Crocitto, Josh Hyber, Kelly King, Matt Mazzamaro and Whitney Woznick
To have your production included in this newsletter, please email marketing@pbfilm.com or call 561.233.1000
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Film Commissioner Michelle Hillery | Director of Operations Alberto Jordat

Marketing Manager Whitney Woznick | Production Designer Kelly King

Senior Producer Matthew Mazzamaro | Social Media & Events Developer Josh Hyber
Production Coordinator Alexis Oteng-Amponsah

Administrative Assistant Angie Crocitto




