
The 2021 Honda Classic put the spotlight back on The 
Palm Beaches once again. The tournament, played last 
month at PGA National Resort & Spa in Palm Beach 
Gardens, was broadcast all across the globe. In addition to 
the nationally televised coverage on NBC’s Golf Channel, 
the event was shown throughout 220 countries with a 

potential reach of one billion households. Meanwhile, televised sports in The 
Palm Beaches reached more than six million additional households recently with three 
internationally televised events: the PGA Tour Champions’ TimberTech Championship; college 
football’s Boca Raton Bowl; and the ATP Tour’s Delray Beach Open. These events provided more 
than 60 hours of TV coverage.  
 
 
 
 

The TimberTech Championship teed off first from October 26 to November 1, 2020, with the Golf 
Channel providing 17.5 hours of live coverage that reached 3.3 million 
households. Next up was the seventh annual RoofClaim.com Boca Raton 
Bowl, played at Florida Atlantic University. That Bowl game had a 

primetime slot on ESPN and reached more than 
1.5 million homes. And lastly, the Tennis Channel 
produced 41 hours of live event coverage for the 
Delray Beach Open, which was shown in over 1.4 
million households. To learn more about world-class sports in The Palm 
Beaches, visit palmbeachsports.com/news.  

ART ADVENTURES BACK ON THE SCENE  

TELEVISED SPORTS SCORE BIG FOR PBC IN THIS ISSUE  

SPORTS WIN BIG RATINGS 
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SERENA AT G-STAR 

SPRING TRAINING IN PBC 

MARINA VILLAGE 

SSOF THEME 
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  Come along on a journey with storyteller 
and adventure guide Shelli Lockhart as she 
uncovers some very special places to go, 
things to do and people to meet on the newest 
episode of Art Adventures of The Palm 
Beaches. “Anything creative can be 
considered art. I am excited to be a part of the 
series and to help the audience discover all the 
cultural experiences Palm Beach County has 
to offer ,” said Shelli Lockhart. Explore 
Mounts Botanical Gardens, Ann Norton Sculpture Gardens 
and Morikami Museum & Japanese Gardens in the upcoming 
episode which is expected to air on South Florida PBS in 

Summer 2021. The 
series is made possible 
by The Cultural Council 
for PBC, The PBC Film 

& TV Commission, and The Gardens Mall. For more info, visit 
artadventuresofthepalmbeaches.com. 
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FAMOUS FINS LURE GLOBAL CREWS 

      Four international production crews 
visited The Palm Beaches last month 
seeking a glimpse of sharp-toothed 
scene stealers beneath the surface of 
PBC’s expansive coastline, covering 
the annual black tip shark migration 
for nature documentaries. “One of the 
advantages of filming here is the accessibility,” FAU shark 
researcher Stephen Kajiura told the Palm Beach Post. “You are 
not in the Amazon rainforest living in a tent, you’re staying in a 
hotel on Palm Beach.” Among the projects being filmed were 
BBC’s OceanXplorers and Nat Geo’s Sky Sharks, both of 
which will showcase how PBC’s unique position along the 

gulfstream brings a myriad of natural marine 
life events like the black tip shark migration 
to our coastline. A source of fascination, 
sharks play an increasing role in drawing 
production as audiences across the globe 
tune in for a thrill. See more at pbfilm.com.  

 

FILM FLORIDA PODCAST - MARCH 
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Host Shelli Lockhart 
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  The Town of Jupiter presents the 7th 
Annual Wild & Scenic Film Festival on 
Thursday, April 10 at 7pm. The festival is one 
of the nation’s premier environmental and 
adventure film events. This year’s theme is 
“Resilient by Nature” and serves as a 
reminder that humans make the world better 
by their inherent resiliency. Among the 11 
short films to be screened include: Disappearing Penguins, 
about how the penguin population is faring on a remote island 
off the Antarctic peninsula, and Resilience Is In Our Nature, a 
snapshot of the Portland, OR community during the COVID-19 
pandemic and the Black Lives Matter uprising. Door prizes, food 
options, special guests and kids’ activities are available, along 
with a pre-film chat. There is also an option for virtual 

participation. See more at 
jup i ter l ighthouse.org/
special-events-tickets/
wild-scenic-film-festival. 

 

 The Washington Spirit, a professional 
women’s soccer team out of DC, recently 
completed their spring training in The Palm 
Beaches. The teams practiced most of their 
season at Palm Beach Atlantic 
University. As for the Spirit's connection to 
the area, owner Michele Kang is a Palm Beach resident. “Our 
players will benefit greatly from a world class outdoor facility in 
perfect weather for training as many other sports teams have 
enjoyed for years,” Kang said in a recent news release. Jupiter-
based Jetty Productions was on site to produce a high-quality 
and entertaining short video to celebrate and welcome the 
Washington DC Spirit soccer team to The Palm Beaches. The 
video will highlight the team’s experience on the field with on-
camera interviews of players, coaches and management. 
Interviews include Michelle Kang, owner; Suzanne Niedland, a 

new Spirit investor with strong ties to 
Palm Beach; Richie Burke, head coach; 
Aubrey Bledsoe, goalkeeper and others. 
For more, visit jettyproductions.com.  

 

WILD & SCENIC ON THE BIG SCREEN 

THE PALM BEACHES TV REACHES HALF A MILLION VIEWERS 

A GOAL FOR THE PALM BEACHES 

  Snakehead has begun its journey on 
the 2021 film festival circuit, starting with the 
Santa Barbara Film Festival. The feature film 
began production in 2017 and filmed key 
action scenes aboard the Monarch Countess 
vessel docked at the Port of Palm Beach. 
Directed by Evan Leong (Linsanity, I am 
more: Obj) and Produced by Brian Yang 
(Actor/Producer, The Man With The Iron Fists, Hawaii-Five O, 
Linsanity) Snakehead centers around the story of a Chinese 
immigrant attempting to make a better life for her family. Aspiring 
to bring more stories with strong Asian characters to the big 

screen, Leong teamed up a group of 
industry insiders to make Snakehead 
possible, and after pandemic-related 
release delays, the team is thrilled to 
bring the film to the big screen. See 
more at arowanafilms.com. 

FOCUS ON FILM 

SNAKEHEAD HITS THE CIRCUIT 

A FLOCK OF NEW BIRDING EPISODES 

 Birding The Palm Beaches, an 
engaging series on The Palm 
Beaches TV, will debut new 
episodes this Spring. Internationally 
acclaimed wildlife expert James 
Currie returns with information and breathtaking images that will 
surely delight any birdwatcher. "It's a pleasure to show the world 
the special birds and birding areas in and around The Palm 
Beaches! Everywhere you point the camera you find a beautiful 
bird in a tropical setting. It's truly a cameraman's dream, “ said 
producer/videographer Jeff Aderman of AA Video. Episodes 

were filmed throughout natural areas 
in PBC, including Pine Glades, 
Jupiter Ridge, Juno Dunes and 
Frenchman’s Forest. To see new 
episodes, click the On Demand tab 
at ThePalmBeaches.TV. 

 
   The Palm Beaches TV Facebook Watch Party series has surpassed a reach of a half of million 

people. With 41 episodes completed and broadcast on Facebook, the campaign has reached over 500,000 
people, directly targeting those who are within driving distance to The Palm Beaches. Targeting the drive 
market throughout the pandemic has been a strategic goal of the campaign which has allowed The Palm 
Beaches brand and identity to remain top of mind for travelers to consider when they are ready. The series 
kicked off over a year ago and has broadcast a new episode every Tuesday at noon. The episodes are 
created by repurposing content from the 40 hours of original programming airing on The Palm Beaches TV. 
To continue the success, tourism stakeholders are encouraged to share, like and repost the episode to 
expand the reach of the audience in a coordinated effort to help boost recovery efforts for tourism. View past 
episodes and sign up for release reminders at facebook.com/FreePermits.  

Yang and Leong 

Jeff Aderman On Set 
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 Palm Beach County high school 
student Sam Friedman has been 
making quite a bit of news lately 
for his community service. He is 
the founder and president of 
South Florida Tech for Seniors 
(SFTFS), a non-profit organization of high school students who 
volunteer their time to help senior citizens navigate the tech 
world. From tablets, smartphones, to computers and other 
devices, this group of ten fresh-faced youngsters help 
grandparents thrive. The team has recently added Covid 
vaccination information and appointment assistance to their list 
of services. In addition to several local media outlets, Sam was 

featured as a “Rad Human” on the 
nationally syndicated daytime talk show, 
the Kelly Clarkson Show on NBC and 
Bravo. Way to go, Sam and everyone 
at SFTFS! See more at sftfs.org. 
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LOCAL TEEN IN THE SPOTLIGHT 

SERENA WILLIAMS RETURNS TO G-STAR STUDIOS 

WATERFRONT FASHION SHOW PREVIEW 

   Spring training baseball is back in 
The Palm Beaches and knocking it out 
of the park for TV coverage. Major 
League Baseball is set to have a full 
162-game schedule after last year's 
shortened season. And while many spring training games in 
Jupiter at the Roger Dean Chevrolet Stadium (home of the 
Miami Marlins & St. Louis Cardinals) are sold out and those that 
are not have very limited tickets available, fans can tune in to 
watch from several networks including Fox Sports North, AT&T 
Sportnet, NBC Sports, Spectrum Sportsnet LA, Fox Sports 
Ohio, NESN, Fox Sports Midwest, Fox Sports Detroit and 

many more stations, with over 150 
airings on various networks. These 
broadcasts  are an incredib le 
opportunity to showcase the beauty of 
The Palm Beaches. For more info, visit 
rogerdeanchevroletstadium.com. 

     Tennis legend Serena Williams returned to G-Star Studios in Palm Springs to film a commercial for Away, an 
American luggage and travel accessories company. Three custom sets were built on Sound Stage One which is owned 
by G-Star High School of the Arts. “Serena is such an inspiration to our students for her many accomplishments,” said G-

Star Founder, Greg Hauptner. “It was especially rewarding to have her represent Away since it’s 
a $150 million designer, manufacturer and retailer that was started by two young entrepreneurs, 
Jennifer Rubio and Stephanie Korey...” Hauptner added, “This production is particularly exciting 
for our female students to see the accomplishments of successful young women like Serena, 
Jennifer and Stephanie and be inspired by them.” Serena teamed up with Away again this year 
to launch the second collection she co-designed. See more at awaytravel.com/serena-williams.  

FOCUS ON FILM 

HOMERUN FOR BASEBALL COVERAGE 
  The Palm Beach International Boat 

Show decks the West Palm Beach 
waterfront out with over $1.2 billion worth of 
yachts and accessories, including hundreds 
of boats ranging from 8-foot inflatables to 
super yachts nearly 200 feet in length. This 
showcase of luxury makes for a captivating 
fashion backdrop, and as a preview for the 
2022 Palm Beach Fashion Week, 
designer Emilio Pucci exhibited their 
Spring Summer 2021 Beachwear Collection during an invitation-

only cocktail party hosted by Princess 
Yachts of America. Models strutted along 
the waterfront runway with fashionable masks 
to complement the swimwear, and the 
resulting images bring together a winning 
combination of colors and designs set against 
the opulence of the expansive yacht displays. 
See more at thepalmbeachfashionweek.com. 

  To Tell the Truth is an iconic 
TV show that’s been around since 
1956. The most recent iteration on 
ABC is hosted by Anthony Ander-
son, star of the hit sitcom, Black-
ish. On To Tell the Truth, celebrity panelists are presented with 
three contestants and must identify who is telling the truth 
about their unusual occupation or experience read aloud by the 
host. Last month, in a segment called “My BFF is a Wild Ani-
mal,” the truth teller was PBC’s own shark expert and world-
famous photographer, Jim Abernethy! For nearly four dec-
ades, Jim has specialized in large predatory shark diving out of 

Jim Abernethy’s Scuba Adventures 
in Lake Park. He has cultivated an 
endearing relationship with a 15ft 
Tiger Shark, Emma, for many years. 
Two panelists correctly pegged Jim as 
a man with a fishy friendship! Dive 
deeper at scuba-adventures.com. 

PBC LEGEND TELLS THE TRUTH 

Serena On  
Sound Stage One 

Emma & Abernethy 

Roger Dean Stadium 

Pucci Models & Violinist 
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BOARD OF COUNTY COMMISSIONERS 

Dave Kerner, Mayor | Robert S. Weinroth, Vice Mayor 
Maria G Marino | Gregg K. Weiss | Maria Sachs | Melissa McKinlay | Mack Bernard 
Verdenia Baker, County Administrator 
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FOCUS ON FILM 

PALM BEACH COUNTY FILM & TELEVISION COMMISSION 
Film Commissioner Chuck Elderd | Deputy Film Commissioner & Director of Finance Michelle Hillery  

Director of Operations & Production Christy Andreoni | Director of Development & Marketing Phyllis Man 
PR & New Marketing Strategist Lauren Tobin | Locations & Creative Marketing Specialist Kelly King  

Production Consultant Christopher Cobb | Office Administrator Alberto Jordat 

LOCATION SPOTLIGHT 
MARINA VILLAGE IN RIVIERA BEACH 

 * Co-Editors: Phyllis Man and Christy Tricoli  *Assistant Editor: Kelly King  |  To be included in this newsletter please call 561.233.1000  or email  Ctricoli@pbfilm.com 

EDUCATION CORNER  
SSOF THEME BRINGS THE OOH LA LA! 

     Just west of Peanut Island is a 
remarkable waterfront location with 
coastal angles in every direction.  
Riviera Beach’s Marina Village is 
dressed and ready for a photoshoot or 
commercial film project. 
 

Royal blue shade sails fly over a large 
concession/gathering area with plenty 
of space for an outdoor scene for 
sports, wellness, lifestyle or fashion 
productions. Further to the east you 
will find coconut palms on a sandy 

Intracoastal Waterway beach with kayak and stand-up paddle 
board rentals available. The public marina offers a boating 
backdrop along the waterway with turquoise pony walls and 
sandstone capped pedestals that dot the coastline.   
 

Imagine a scene in a grove of date 
palms, flanked by large parcels of 
perfectly manicured grass set against 
the waterfront marina. For support 
services and other scene work there 
is a two-story event center with 
meeting rooms, restrooms and an outdoor deck area that could 
work as a party scene, holding area and/or catering. 
 

The proximity to Peanut Island 
doesn’t get any closer than the 
Bicentennial Park at Marina 
Village. Visit pbfilm.com for more 
images or to request a customized 
location package. 

Date palms and grass lawns 

Splash fountain 

Bicentennial Park Beach  

 The judges’ scores are in 
and the 26th Annual Palm 
Beaches Student Showcase 
of Films (SSOF), the largest 
student film competition and 
award show in Florida, will 
officially announce the finalists and winners on the brand-new 
SSOF Award Show broadcast that will air in mid-May! The theme 
for this year’s show and celebration is all about “making the 
ordinary, extraordinary!” While everyone may be stuck at 
home and unable to walk the red carpet, that won’t stop SSOF 

from bringing the red carpet to all 
those talented Florida students, 
their family, instructors, and friends. 
SSOF knows we’re all Zoomed out, 
so its planning to bring the “oh la la” 
and not the “blah, blah, blah” to 

students eagerly awaiting the results in all categories and 
wanting to know who gets a piece of more 
than $20,000 in cash and prizes! Starring 
actor, musician and comedian Frank Licari, 
of PBS’ On the Town in The Palm Beaches 
and Hulu’s The Hardy Boys, the SSOF Award 
Show will be a pre-produced program 
chocked full of surprise guest appearances, 
songs, comedy, acceptance speeches, 
student films and so much more! Details 
about the SSOF Award Show will be 
coming soon, so keep an eye on 
pbfilm.com/SSOF or the SSOF Facebook page 
(StudentShowcaseOfFilms) and Twitter feed (@StudentFilmsFL) 
for current updates and information. 

 FLASHBACK FEATURE: THE SPY WHO LOVED ME 

  Roger Moore, the James Bond actor honored at the 1997 Palm Beach International Film Festival, has another 
little-known connection to PBC. Moore played the title role of MI6 agent 007 in seven Bond films, including The Spy 
Who Loved Me (1977). In that film, Bond is called to investigate the disappearance of a British and a Soviet subma-
rine equipped with missiles. In a last ditch effort to escape danger, Bond launches his car, a Lotus Esprit, from a dock 
and into the water. The car converts into a submarine and Bond makes his escape. The custom-built submarine is called the Wet Nellie, 
and it was built by Perry Oceanographic in Riviera Beach. Learn more at wikipedia.org/wiki/The_Spy_Who_Loved_Me_(film).    

Co-Editors: Christy Andreoni & Phyllis Man, Assistant Editor: Kelly King, Contributors: Christopher Cobb, Alberto Jordat, Lauren Tobin 

To be included in this newsletter please email candreoni@pbfilm.com or call 561.233.1000 

Upstairs deck area 

Host Frank Licari 
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