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an up-close look at The Palm Beaches’ turquoise utopia in a new epi-

sode of ScubaNation, the Emmy Award-winning television show dedi-

cated to the sport of recreational scuba diving and exploring our

oceans worldwide. Hosted by Billy C and Bitchin’ Mitch, the show aims &= %
to entertain and educate in a fun and fast-paced style not seen be-
fore in a scuba diving show.

Goliath Grouper

The show features underwater coverage of the recently sunk Ana Cecil-

= : ia Ship, which is now part of the underwater assets of dive destinations

*s —a  for people to explore. The show also features the annual spawning of

'~ - the goliath grouper, a very rare activity that can be seen off the coast of

== Palm Beach County. And once the diver arrives back on the land, the

show highlights several local attractions to enjoy such as Little Moir’s
Food Shack in Jupiter and the Saltwater Brewery in Delray Beach.

heart of dive season and can be seen on Fox Sports Sun Network. §
The episode dedicated to The Palm Beaches will begin airing Friday, i
April 14 at 8:00am with daily airings for a week and reruns to come in
the future. Explore more of the adventure at scubanation.com

BARRETT-JACKSON GEARS UP 3 CELEBRATING 100 YEARS OF HISTORY

N For the 150 year in a row, Barrett-Jackson is bringing The
World’s Greatest Collector Car Auctions® to The Palm Beaches.
This year's premier automotive lifestyle event will take place April
6-8 at the South Florida Fair-
grounds and will be broadcast ﬂ@m
on Discovery, Velocity, Veloci-
ty Canada and Discovery Tur-
bo UK. The networks will deliver nearly 20 hours of live HD cov-
erage, allowing millions of viewers around the world to take in the
bright lights and sounds of the auction floor. Craig Jackson,
chairman and CEO of Barrett-Jackson, wants guests to “take
home lasting memories, invaluable knowledge and of course,
their dream collector vehicle.” This year's must-see cars include
a series of rare Chevrolets and countless convertibles, including

™ a unique BMW Z8 Alpina. In addition,

NFL wide receiver Reggie Wayne's '67
 Ford Mustang Custom GT Fastback
(pictured left) will go home to the high-
est bidder. See the entire line-up of
vehicles at barrett-jackson.com.

THE WORLD'S GREATEST COLLECTOR CAR AUCTIONS®

Wayne’s Mustang

The Historical Society of Palm Beach
County has commissioned a documen-
tary to commemorate 100 years of vibrant
history of the 1916 Historic Courthouse
in West Palm Beach. Pouring through extensive archival manu-
scripts, photos and video footage, local company Ko-Mar Colour
Productions Inc. will showcase some of the biggest stories in
the County’s history, including a reenactment of the infamous
1925 divorce trial between the controversial Sheriff Robert Clar-
ence Baker and his wife, Anna Etteene. Viewers will be delighted
to see the story of the Barefoot Mailman, portrayed by none other
than Lake Worth City Manager Michael Bornstein. “As a West
. Palm Beach-based company, we know
¥ the history here. It's thrilling to put some
- of our favorite local stories on film,” said
Ko-Mar Founder/Director Todd Kolich.
The documentary will be distributed this

1916 Courthouse  SUmmer. See more at hspbc.org.
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MOUNTAINFILM ON TOUR IN WPB

N Telluride Mountainfilm brought their traveling program,
Mountainfilm On Tour, to the Kravis Center in West Palm
Beach at the end of March. This highly regarded Colorado film
festival uses the power of culturally relevant films to inspire audi-
ences around the country.

The best short films from the
annual festival are screened
in their traveling program,
and this year’s line-up included ten shorts: Wasfia, Showdown at
Horseshoe Hell, Darklight, Edges and other gems. A special
Family Fare morning screening featured eight family-friendly
shorts like FINconceivable and Pickle, with the intention of en-
couraging conversation between parents and children. Mountain-
film On Tour travels nationally and West Palm Beach was just
one of many stops along the way. To learn more about Telluride
Mountainfilm, please visit mountainfilm.org/tour.

TELLURIDE

MOUNTAINFILMER

ARTISAN SHARES CRAFT ON CAMERA

N In Handcrafted America, a televi-

sion series airing on the INSP net-

work, host Jill Wagner travels the

country looking for American artisans §

dedicated to crafting fine products the |

old-fashioned way. Every episode features talented craftsmen at
the top of their field.

Susie Films selected Lake Park Marina to film an episode fea-
turing local artisan John Ippolito, who resides in Riviera Beach
and crafts incredibly accurate spearguns for Koah Spearguns.
“We liked his background, namely that he saw there was a need
for a more accurate speargun and he filled it,” said Sheri Hirsh-
man, Supervising Producer. “Those are our favorite kind of arti-
sans; the ones who can't find a product they need, so they make
it themselves, and their business grows from
there. All the local people we bumped into
were friendly and welcoming, although they
were afraid we would give away their secret
beauty spots and everyone would want to
come visit!” To see the products for yourself,

el visit handcraftedamericatv.com.

N

BRANDING A LUXURY LIFESTYLE

N To promote the new Aston Martin Resi-
dences currently in construction in South
Florida, Junto Entertainment Group out of
Coral Gables came to The Palm Beaches to
find the perfect setting for the high-class,
luxury lifestyle that the Aston Martin brand is
famous for worldwide. Filming took place on Flagler Drive’s
Intracoastal Waterway in West Palm Beach and Old Ocean
Boulevard in Ocean Ridge.

On Set in WPB

“The crew had an incredibly successful shoot. With help from
the permitting office, local authorities and even cooperation from
bystanders and pedestrians, we were able to accomplish every-
thing we needed,” said Production Manager Ross Rosenberg.
The footage will be used in promos in the leasing office for po-
tential residents of the new building.

%"—J—' See more at miamiresidential.com/

N aston-martin.

‘ASK Media Productions out of Boynton

Beach recently got a close-up on Miami Mar-

lins players for a shoot during their spring

training at Roger Dean Stadium. “We need-

ed to find a studio/green screen facility within :

walking distance from the stadium since we were going to have

limited time with every player,” said Producer Adam Kaplan. “In

addition to some smaller set ups at the Marriott, we were able to

find the space we needed at FAU’s John D. MacArthur cam-

pus, which was a one-minute golf cart ride from the Marlins

Club House. We had to build a green cyclorama, so we took two

12x12 green screens side by side, rigged some overhead space
lights, and rigged our key light on a speed
rail. Just like that, we were in business.” The
video will be shown on the JumboTron be-
fore each Marlins home game. See more at
askmediaproductions.com.

Over the course of five fun-filled days and nights, the 22nd annual Palm Beach International Film

Festival - held at Keiser University in West Palm Beach and Cinemark Palace 20 in Boca Raton

- captured live-musical performances, art displays, special appearances by celebrities like Dr. Oz,
Michael Lohan and more. Moviegoers were treated to an array of films comprised of dramas, docu-

ANNUAL

Film Festival

mentaries and comedies. One of this year’s offerings included a special episode of Tales by Light, a documentary series produced by
Abraham Joffe of Untitled Films for National Geographic Australia. Eric Cheng and Jim Abernethy, both award-winning underwater
photographers and cinematographers, take viewers into the ocean to showcase the gentle side of sharks. Aber-

Ta/g Ly ['3‘}411

1 the eye of the

nethy said, “Sharks are sentient creatures that respond favorably to affection, just like our dogs!” The episode,
which took home a San Bernardo Ice Cream Licky Award for Most Delicious Action/Adventure, will be available
to stream on Netflix April 21. For a complete list of winners, visit pbifilmfest.org.
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BUYING BLIND IN BOYNTON

N Palm Beach County is a hotspot for house flipping with more
activity in our region than any metro area in the nation, accord-
ing to the Sun Sentinel. It's the perfect place for reality televi-
sion to hop on the trend and feature extravagant home renova-
tions on the small screen. Loud TV brought Flip Wars: Buy-
ing Blind to Boynton Beach and Delray Beach to highlight
the transformations of two suburban homes via a fly-on-the-
wall style program. “Viewers are going to fall in love with the
cast. We're following three teams of professional flippers, and
they're all battling each other for every property,” said Execu-
tive Producer Steve Kantor. “It's hard to beat the location - it's
beautiful and you can film outdoors year-round, which is a
huge plus for a show like this,” followed Kantor. “Moreover, the

—. people we've met during the course of the
filming — from contractors, to neighbors, to
designers and home buyers — have been

_.—— incredibly friendly and helpful.” For up-

CELL PHONE COMMERCIAL CHALLENGE

N Local students dialed it up for industry professionals at the
Keiser University Cell Phone Commercial Challenge. Part-
nering with G-Star School of the Arts, the new competition
opened doors for junior filmmakers using their smartphones to
produce commercials. G-Star’s Cell Phone Film Founder Dawn
Hauptner shared, “We're so excited

that the Keiser University Cell Phone

Commercial Challenge will now be

part of the Palm Beach International |
Film Festival's (PBIFF) opening night

festivities.” PBIFF will take place on

Keiser's WPB campus, March 29 - April 2. During PBIFF, G-
Star will celebrate participants from the first two years of the
Cell Phone Film Festival with their Youth Achievement in Film
ceremony. Among the activities, they will award prizes from this
year's festival as selected by entertainment pros like actor Bar-
ry Bostwick, director Scott Lautanen, producers Dick Arlett,

Keiser'Us versity Cell Phone,
Com I Challenge

Jeff Davis and Arthur Bernstein. See more at
gstarschool.org/cell-phone-commercial-challenge.

BATV BACK IN ACTION

‘Birding Adventures TV has returned to
The Palm Beaches for another episode high-
lighting the best of adventure bird-watching, in
search of the most unusual, rare and highly
sought after bird species in the world. Pro-
duced by West Palm Beach-based company
AA Video, the series is back for the new sea-
son after a successful two-episode run in
2016. While filming along the vast farmland in our western com-
munity near South Bay, they spotted several Crested Caraca-
ra nests, which are incredibly rare and unique to our region.

Led by the informative and passionate host

James Currie, the episode will also highlight

local culture, attractions and nightlife. The

new episode is expected to air on Destina-

tion America in April 2017. See more at bird-

Crested Caracara  ingadventurestv.com.

dates, check out loudtelevision.com.

LLS HOSTS SUCCESSFUL LUNAFEST

N Hosted b i i
y the Lifelong Learning
Society (LLS), the 2017 edition of FAU

Lunafest visited Florida Atlantic LIFELONG LEARNING
SOCIETY

University’s Jupiter campus on
March 16. Nine films were shown to a packed house of 500 peo-
ple, and new this year was an exclusive VIP screening “limited
to 50 students on a first-come, first-serve basis, and a facilitator
held a pre- and post- discussion about each of the films,” said
Kami Batchelder, Associate Director of Public Relations and
Community Outreach for the LLS. This year's line-up included
stories filled with reflection, hope, and humor. Each year, Lunaf-
est brings together women in the community and benefits the
Breast Cancer Fund while doing so. This year's festival sur-
passed the 2016 festival's
LU NAFE ST fundraising efforts, with over
Short Films by for bt tone 92,000 dollars raised for The
Breast Cancer Fund and
$5,000 for FAU Jupiter Campus Scholarships. Lunafest will re-
turn in March 2018. Read more at lunafest.org/jupiter.

James Currie

TRAVEL CHANNEL DREAM VACATION IN PALM BEACH

N Travel Channel kicked off its fifth annual sweepstakes for The Trip: 2017, featuring a $100,000 dream adven-
ture giveaway that includes Palm Beach as one of four destinations. Travel experts Samantha Brown and Jack
Maxwell hosted a one-hour special that explored each of the desirable locations. From dining at The Brazilian cf{l}\TNE‘_RE AN £
Court, to strolling along the Flagler Drive waterfront, to kiteboarding along our coastline, the hosts had a blast S —"
discovering the variety of activities our region has to offer. :

\ iy |\ U

B | “We were thrilled to have the exposure on the Travel Channel. It was an honor to be chosen as the destination for a

A | dream vacation,” said lan Black, Brazilian Court Director of Group Sales and Palm Beach County Film & Television

= % Commission Board Member. Over 400,000 travel-minded viewers tuned in for the special, and the sweepstakes
The Brazillan cOurt winners will be announced this month. See more at travelchannel.com.
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LOCATION SPOTLIGHT: SPRING FASHION
IN THE PALM BEACHES

Exciting new fashion designs and clothing accessories come
out every year and websites and catalogs always need to be up-
dated. For these reasons, South Florida enjoys being a hot spot
for a variety of fashion photography shoots, shining as a back-
drop during the winter months for a multitude of fashion-related
projects. The teams that bring their commercial projects into our
area enjoy a fray-free experience.

| I Recently Harper’s Bazaar drove a sub-
BL\Zl\i\R mersible amphicar into the waterway at
the Stub Canal Park in West Palm
Beach to recreate an iconic image for an
upcoming issue. Every opportunity
brings new challenges when it comes to
fashion photography, and to meet the
demand, we keep our eyes open for interesting locations to pre-
sent as options for productions in PBC.

Amphicar

The Intracoastal Park Community Center in Boynton Beach
has a classic Key West/British Isles vibe.

The two-story waterfront location just off S

Federal Highway has clear views for sun- T l’ ng

rise shots and big skies for sunset colors. g

The classic porch makes a fantastic

coastal setting for all things fashion. Intracoastal Park CC

With equestrian barns, polo venues and miles
of equestrian trails, Wellington is the go-to
town for all things horse-related. With the
Palm Beach International Equestrian Festi-
val taking place in the winter and Polo sea-
son underway, image makers and brand am-
bassadors descend on our area to get their

Mavis Spencer ~ shots in between matches and events.

For a vintage backdrop, the Pioneer Home at DuBois Park is
complete with turn-of-the-century set dressing. The shingle clad
property stands out in the coastal area :
as a one-of-a-kind backdrop with the

property carefully preserved and main-

tained in its original location near the §

Jupiter Inlet. For more fashion locations,

visit pbfilm.com. DuBois Pioneer Home

EDUCATION CORNER: STUDENT SHOWCASE
OF FILMS WINNERS ROUND-UP

Social media was abuzz at the 22nd i
Annual SSOF Red Carpet event on -
March 10 at Lynn University. Out of |
hundreds of submissions from Florida
schools, 250 were judged by 41 indus-
try professionals from around the world. 18 winners were cele-
brated at the largest student film competition and award show
in the state. Presenters included iconic actor Burt Reynolds,
rapper and reality TV star Vanilla Ice, Saturday Night Live al-
um and comedy maven Cheri Oteri, Miami filmmaker Kevin
= Sharpley, radio host Virgina Sinicki and

_ more. Host Frank Licari opened the social
“medla-themed program with a rocking
T

version of Bruno Mars’ 24K Magic. Licari
Wn and his dance troupe got the audience

— L ERES packed with students, parents and digni-
Licari & Venilla I taries dancing in the aisles!

“Today's Student Showcase of Films was one of the BEST
productions of any kind | have seen in many years, anywhere-
even Broadway,” stated Jeff Davis, President of the Palm
Beach International Film Festival (PBIFF).

This new group of Florida filmmakers

was awarded a record $12,500 in ‘
cash and scholarships. Winners in- ui
cluded Matthew Nadel from Dreyfoos
School of the Arts for the Burt Reyn-

olds Scholarship, Cristian Aguiar B}
from G-Star School of the Arts for =
the Sara Fuller Scholarship and Luiz
Mendez from Florida State University for the 1st place College
Feature for Pandemonium. Lindsay Zimmerman, Dixie Hollins
High School, took 1st place High School Feature for Salutato-
rian. Jesse Veliz from Calvary Christian Academy won the
Audience Award for his film Man Card, with a record total
online count of over 3,200 votes! Elizabeth Quintana from Wel-
lington High School picked up a trophy for her Environmental
PSA, Fight Trash, and Arielle Dauch from Spanish River High
School snagged top honors in the Commercial PSA category
for American Eagle Ouftfitters.

Fina/ist Alexandrina Andre

The winning films premiered at PBIFF on April 1 at Keiser Uni-
versity in West Palm Beach. See more at pbfilm.com.
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